Nestle

Good food, Good life
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We only have ONE HOME, running out of time ...

“We set out to explore the moon
and instead discovered the Earth”,
Anders, 1968, Earthrise.



Nestlé’'s Net Zero Roadmap

Our long-term vision

 Achieve Net Zero Greenhouse Gas
Emissions by 2050

Our commitments

* None of our packaging, including
plastics, ends up in landfill or as litter.

* Transform our products to be more
climate friendly

* Use 100% renewable electricity in our
offices and factories
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Our Sustainability Journey
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0,
100%
recyclable or reusable TS
packaging by 2025
April September January December
2018 2019 2020 2020
 Launched global * Inaugurated Nestlé Institute « Pledged CHF 1.5 bn toward » Published Net Zero roadmap
commitment on recycling of Packaging Sciences food-grade recycled plastics
and reusable packaging
for 2025 « Committed to reduce
virgin plastic use by 1/3
by 2025
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Nestlé’'s Net Zero Roadmap

Our path to regeneration for future generations

28 September, 2022

Moving faster

-

Scaling up

Delivering our
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Nestlé’s need: Sustainable Fit-For-Purpose Food

Delivering safe and nutritious food Adapting to product and geography

Safety & quality Pre-portion Product sensitivity Climate

Legislation

Bernstein ESG Conference Series 10 March, 2021 )«?_// GOOd fOOd, GOOd ||fe



Our aims

@

Sourcing our
ingredients
sustainably

>

Transform
our product
portfolio

o

100% of our
packaging will
be recyclable
or reusable

by 2025

1/3 reduce of
virgin plastic

o

100%
renewable
energy to
manufacture
our products

>

90% of the

company's fleet

will consist of
"green"
vehicles by
2025

=

Contributing
to Zero CO;
by 2025

%

Alternative
products

o

Enhance our
voice and
strive for
more
collective
actions to
promote
sustainability




28/9/2022

Regenerative Agriculture : Straw from Straw

staramakl
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Collaboration with Staramaki, a social company
based in Kilkis

v/ 100% natural straws from wheat stems that cause zero
waste and pollution

v Socially responsible (provide employment to local
community and support low income families)

v Supporting circular economy (pellet production from
coffee residue), biodiversity, protecting soil

v Related to coffee’s activity and product usage




Driving towards a circular and waste free economy
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50% 90%

nar s PET botties & caps 1/3rd less virgin « Piloting refill &
2025 i <o plastic reuse systems

+

Recycling
Infrastructure




Develop New
Recycling process

* Nespresso developed a
dedicated recycling
system to recycle
aluminum capsules.

e Home Collection

 Composting of used
Coffee

* Local Recycling of
Aluminum
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Nestle Hellas Circular Ecosystem

REDUCEPLASTIC
INCREASE

RECYCLED

COMMUNICATION

DESIGN
INNOVATION ADVOCACY & LEGISLATION

MARKET FOR
RECYCLED

MARINE PLASTIC : RECYCLING-
UPCYCLING

IMPROVE -
SORTING

COLLECTION







KALAMATA URBAN INITIATIVE : Nescafe - Aegean Rebreath

SUP plastic Survey River Trash Trap

Consumers: Why do you choose
1% _ disposable cups?

3% 2P

2% __—

H It's the only available option It is convenient to manage after use
I usually forget my mug | don't use

m Its for free It's a trend

W Mo answer

450 consumers

15 central coffee shops

 Install net under last bridge of Nedon River before it enters
10 Hotels

the sea to remove plastic waste.
Awareness campaigns targeted at HO.RE.CA professionals







KALAMATA URBAN INITIATIVE : Nescafe - Aegean Rebreath

Awareness Signs at Seafront Dune Protection at Voidokillia

# KALAMATANOPLASTICWASTE

ANANAMBANOYME APAZH ZTH ZTEPIA
MPIN TA AMOPPIMMATA PTAZOYN
ITIZ OANAZZIEZ MAZ

TO 80% TON OANAZZIION AMOPPIMMATON
MPOEPXONTAI AMO TH ZTEPIA’

MIA NPOTOBOYAIA THE AEGEAN REBREATH NOY YAGNOIEITAI
ME THN YNOSTHPEH TOY KAGE NESCAFE, SE SYNEPTASIA ME TO 8HMO KAMMATAL

&
L T
MEGEAN fﬁl NESCAFE.

Installation of special fencing to protect dunes from

*  9awareness signs placed on central busy spots of vehicles.
the seafront Placement of special signs to inform visitors about the
environmental value of the area.
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PROJECT PROGRESS

Until 08/22

: ;)‘ P = N Total (YTD 2022) = 8237 kg
S ENALEIA

4437 kg 3.800 Kg

COLLECTED MARINE PLASTC AND USED FISHING GEAR (KG)
NG
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@ Period: December 2021- August 2022

MEDITERRANEAN

Q; CLEANUP 9‘ Areas : Saronic Gulf, Ambracian Gulf (Preveza, Vonitsa, Astakos), Theremaikos Gulf

== 21 fishing vessels
=¥ 56 fishers
t 1
;‘--_- collected marine plastic and used fishing gear from the bottom of the sea

and the coastlines
STNE
2N
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CONTINUE OUR MARINE LITTER PROGRAMS

SEAMORE

ENVIRONMENTAL
'AWARDS

v Map Sea-Plastics location with use of drones.

v’ Collect and Recycle plastics
= 11 tons of Marine Litter
= 75% recycled adopting a circular economy approach







Stop all Single Use Plastic at Nestle Facilities

We Walk the Talk — all Nestle Hellas facilities are Single Use Plastic free
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