Building a better
working world

Profile

Greek

2tnv EY, okomdg pag cival n dnuioupyia evog KAAUTEPOU epyaciakoUu KOOUou,
TTaPAYOVTAG JOKPOTTPOBETUN agia yia TOUG TTEAATEG JAG, TOUG AvBpWTTOUG JOG Kal TNV
KOIVWVid, KAl OIKOOOUWVTAG EUTTIOTOOUVN OTIG KEQAAAIAYOPEG.

AélotTolovTag Ta dedopéva Kal TNV TEXVOAOyia, ol TTOAUCUVBETIKEG OUAdEG Hag, O€
TEPIOOOTEPEG aATTO 150 XWPEG, OIKOOOMOUV TNV €UTTIOTOOUVN PECW TNG dIACPAAIONG
NG KaANG Acimoupyiag Twv emixeipiocwyv Kai Bonbouv Toug TTEAATEC HOG va
aAvaTTTUXBouv, va JETAOXNUATIOTOUV KAl VO AEITOUPYAOOUV ATTOTEAETUATIKOTEPA. MEéow
TWV EAEYKTIKWYV, ZUPBOUAEUTIKWY, Nopikwv Kal PopoAoyiKwv YTTNPECIWY PG, KABWG
Kal HEOW TwV ZUpBoUAeuTIKWV YTTNPeoiwy ETaipikAg ZTpartnyikAg Kal ZuvaAAaywy, ol
ouGdeg TNG EY BETOUV KOAUTEPEG EPWTATEIG, VIO VA KATAAAEOUV O€ VEEG ATTAVTAOEIG
OTa TTEPITTAOKA CNTHMOTA TTOU QVTIUETWTTICEl O KOOWOG Uag OAUEPQ.

MNa va paBeig repioodtepa yia Tnv EY, emokéyou 10 ey.com/el gr

English

EY exists to build a better working world, helping create long-term value for clients,
people and society and build trust in the capital markets.

Enabled by data and technology, diverse EY teams in over 150 countries provide trust
through assurance and help clients grow, transform and operate. Working across
assurance, consulting, law, strategy, tax and transactions, EY teams ask better
guestions to find new answers for the complex issues facing our world today.

To learn more about EY, please visit ey.com/el _gr
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Nestle. Good food, Good life

Profile

With presence in 186 countries worldwide and more than 2.000 brands, Nestle’s
purpose is to unlock the power of food to enhance quality of life for everyone, today
and for generations to come. Nestlé has a longstanding history in Greece for more
than 120 years with 9 different product categories - ranging from global icons to local
favorites such as Loumidis Papagalos and Korpi natural mineral water -, more than
800 employees and operates two factories: the coffee factory in Oinofyta and the Korpi
water factory in Vonitsa.

Nestlé Hellas develops initiatives and actions for individuals and families, for
communities and for the planet. The company focuses on youth employment through
the "Nestlé needs YOUth" initiative and on enhancing start-up entrepreneurship with
the “Ignite Ideas” program, on children's nutritional education and on supporting low-
income families.

Sustainability is a top priority for Nestlé has committed to 100% reusable or recyclable
packaging by 2025 and net zero emissions by 2050. At the same time, Nestlé Hellas
is developing a multitude of initiatives to tackle plastic pollution, focusing on our seas.
In this context, it supports the "Mediterranean Cleanup" marine plastic waste cleanup
program developed by "Enalia". Nestlé Hellas has been recognized as one of the “Most
Sustainable Companies in Greece 2022”.



GROUP OF COMPANIES

Profile

OTE Group is the largest technology company in Greece. It is one of the top three
listed companies with respect to capitalization, in the Athens Stock Exchange and is
also listed in the London Stock Exchange. Deutsche Telekom holds 49.22% of OTE’s
share capital and the Greek State holds 7%. In 2021, OTE Group employed
approximately 10,500 people in Greece.

OTE Group offers a wide range of services: fixed-line and mobile telephony,
broadband services, pay-TV and integrated ICT solutions. The Group is also active in
maritime communications and real-estate, and has the BOX online food ordering
service and the COSMOTE Insurance digital platform for comparison and purchase of
insurance. Abroad, the Group operates in the mobile telecommunications market of
Romania.

Sustainable growth is an integral part of OTE Group's business strategy, as the
sustainable growth principles are integrated into its operation. Key priorities include
improvement of the Group’s environmental and social footprint, as well as equal
access for all citizens to the digital opportunities of the future.

COSMOTE is the unified commercial brand for all the products and services of the
Group and its key message is ‘a better world for all’. Its mission is to bring technological
capabilities to all, so that everyone can make full use of all the opportunities of today,
while also building a better tomorrow.



