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Baocidonounos

...Ka1 Tou nouAiovu 1o yana!

AB BaolAGnouAog
AivoupeTov KAAUTEPO LOG EAUTO YLA VA KAVOURE TN Sladopd oTLg {wEG TwV avOpwnwv.

AT 10 MPWTO PIakAaALko otnv 086 BouAng, mou avolge Tig mopteg Tou to 1939, éwg ta 510 KATOoTr) LaToL TToU
amoplOuel orpepa to SiKTUO pag, Sivou e Tov KAAUTEPS PaG EUTO yLa va KAvou Ue Tn Stadopd otig {wEC Twv
ovOpwTwv.

Me pla opddoa amd Sladopetikol¢ Kol povadikol¢ epyalopevoug, sipacte mavia SimAa otoug 2,2
EKATOMUPpLA TTEAATEG paC HE BAppoc, akepalotnta, opadikotnta, ¢povtida kal xtoupop. Mavra SimAa ot
KABe yeltovid TnG EANGSAC, ekel OTtou XTUTIAEL N KapdLd pag. Ekel dmou ot avBpwrol pog yivovtal ot Stkol oag
AvBpwTIOL, ETOLUOL VO 00G EEUTINPETOOUV LE XOPA KoL LEPAKL KAL VAL TTPOCPEPOUV LA [LOVASLKN AyOpOLOTLKK
gumelpia.

Mati ylo epdg kaBe meAdtnc sivot povadikog. Kat omwc o mehatng alAalel, €tot oAlalou pe kal epeic pali tou.
AKOU JLE TLG AVAYKEG TOU. AVTOTIOKPLVOLOOTE OTLG OVAYKEG KOl TLG TUPOTLULN O€LG Tou. Maipvou pe mpwtofoulieg
Kol Kalwvotopoupe. MaBaivoupe kal poll e€ehloocopaotes, mavta Pe TV dla uPnAn moldtNTa, TN LOVASLK
TOWKIA L, TNV dpLotn e€uTtnpETnon Kaltn dnuioupyia “nmpoottig atiag” yla 6Aouc.

lMNarti, yla epag, o AvBpwrog slval mavto oto Kévipo. Méoa amo toug epyalOUeEVOUS LG, TOUG TIEAGTEC LLOG,
TOUG OUVEPYATEG HaG, Toug EAANVEC mopaywyoU Kol TouG TPOoUNBeuTég pog, euplTeEPQ, Kol, GUOLKA TIG
TOTILKEG KOLVWVLEC, OTIOU SpaLCTN PLOTIOLOU LaOTE, AVTAOU LLE EVEPYELQ, EUTTIVEU OGN KoL SUVALN YLOL VOL KAVOU LLE T
Sladopa. Mo 6Aoug kat yla kabévav Eexwplota.

YeBopaote tn Stodopetikotnta SAwv. Katl t Stk pac. AAMwote n AB BaothomouAog sivat oL avBpwrtol Tng.
OMot ekelvol otn Asttoupyia Kataotnpatwy, TG Ayopec, ta Logistics, to Marketing & tn Itpatnyikn, TG
OLKoVoULKEG YTinpeoieg, Toug AvBpwrvouc Mopoug, tTnv Avamtuén & Texvikn Yrootrplén, thv MAnpodopikn,
tov Ecwtepiko EAegyxo kat tn Nopikn Yrinpeoia. OAot ot 14.550 epyalopevol Tou Sivouv Tov KOAUTEPO TOUG
£0UTO YLa va KAvouv T Stadopd ot {wEG TwV avOpWITWY, WOTE OAoL Vo Umopouv va eivatl OAa 6oa 1 dn sivat
Kal 6Aa 6oa B£Aouv va yivouv.

AuTol eipaote, OAoLgpeig otnv AB.

www.a b.gr/ourcompa ny



https://www.ab.gr/ourcompany

@ ALPHA BANK

OOuwogAlphaBank

H Alpha Bank, Mntpwkny Etawpia kot Baotkr Tpamnela tou Ouihou, 1&pUBnke to 1879 amo tov lwavvn O.
KwotonouAo. O Ouhog Alpha Bank eivat évag amnd toug peyaAutepous OUiAoug Tou XpnLOTOOLKOVOLKOU
topéa otnv EAAGSa. Mpoodépel gupl daopa LPNAARG TOLOTNTAG XPNILATOOLKOVOULKWY TIPOLOVIWY Kol
UTINPECLWV OTNV eyXwpla Kot tn Stebvr) ayopa kat Stabetel Evav andtoug uPnAodtepoug Seikteg KepaA ook
EMAPKELOC otnV Eupwrnn.

AlphaBank Group

Alpha Bank, the Parent Company and main Bank of the Group, was founded in 1879 by J.F. Costopoulos. The
Alpha Bank Group is one of the leading Groups of the financial sectorin Greece. It offers a wide range of high-
quality financial products and services in the domestic and international market and has one of the highest
capital adequacy ratios in Europe.

www.alpha.gr


http://www.alpha.gr/
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PANTENE Pampers. always &=  Jenor

ARIEL

Gillette Qrezets ST FAIRY

KaBe pépa, otav Bouptoilete ta Sovila oag, eplnolelote ta LOAALA oaG, TTAEVETE T TILATA 1) T poUXa OO,
otav fupileote, dpovtilete TNV emidepuida coc i akopo kat otav aAAAGLETeE TNV MAvVA Tou Pwpol oag, TOTE
lowg xpnotuomnoleite éva mpoiov ¢ P&G.

Itnv P&G &npuloupyou e mpoidvta kopudaiog moldtnTac, Miow omno yvwotéG MApPKEG EUTILOTOOUVNG LE £val
OUTOKAELOTIKO OKOTIO — VO BEATLWVOU LLE TLG MLKPEC KOONUEPLVEG OTLYUEG TToU adlepwveTe otn dpovtida tou
EauTtou oac, Tng OLKOYEVELAG KOl TOU 2TTLTLOU OOC.

H Katvotopia Statpgyel ta 180 xpovia Lotoplag pag, péoo amnod éva Lovadiko xaptoduAdKLO TTPOLOVTWY OTWE
ta Pampers, Always, Swiffer, Pantene, Ariel, Gillette kat Fairy. TnviSia otiyun, autni n kawvotouia, pag fonda
va ayyl§oupe tnv kowwvia péoca amod mpoypdupata énwg 1o «Children’s Safe Drinking Water” kot va
TPOCTATEVCOU LE TO TEPLBAAAOV pe AUoELS Blwolung avantuéng onwc to “Head and Shoulders Beach Plastic
Bottle”.

AuTn eival n wtopia TG P&G. Mia totopia kotvotopiag, and pa stapia n onoia Eekivnoe pe pia prapa
ocarmouvLol, éval KOUTL LE KEPLA KoL TN S€opevon Twy dUo L&putwvng, Tou William Procter katJames Gamble,
va dnuloupyouv kabnpeplva mpoidvta kopudaiag molotntag. Eival n idla SEopeuon TTOU EUMVEEL TOUG
avBpwToug TNG P&G og OAO TOV KOO0 HEXPLKOL ON LLEPQL.

Zxetika ue tnv Procter & Gamble:

H P&G ayyilet e ta npoiovia ¢ nepimou 5 StoskatouuUpta avdpwitou o 0Ao tov koopo. H Etatpia katexet
Eva aro to 11Lo SuVaTA XXPTOPUAAKLA TTPOTOVTWYV EUTTLOTOOU VNG KAl ITOLOTNTAC, UETaED TwV omoiwv: Always®,
Ariel®, Crest®, Fairy®, Gillette®, Head & Shoulders®, Lenor®, Olay®, Oral-B®, Pampers®, Pantene®, Tide®, Vicks®,
Viakal, Swiffer, Aussie. H P&G emniyeipei o mepimou 70 xwpeG maykoouiws. MITOpPEITE va EMIOKEPTEITE TV
LOTOOEA (S0 http://Www.pg.com Lo Ta TEAEUTAIO VEX KOl TTEPLOOOTEPEC TTANPo@opisc yia v P&G kat ta
npoiovra tg.

Whether you're cleaning your teeth or your hair, washing the dishes or your clothes, if your Dad is shaving or
your Mum is putting on her face cream, or when you’re changing your little brother/sister’s nappy, you're
probably using a P&G product. We make famous brands that are sold all over the world with one aim in mind
—to make your everyday life a little bit better or just a little bit easier.

Throughout our company’s history, we’ve delivered product innovations such as Pampers, Always, Swiffer,
Pantene, Ariel and Gillette and Fairy. We’ve also driven social innovations with programs such as Children’s
Safe Drinking Water and we helped Consumers Make More Sustainable Choices with innovations such as Head
and Shoulders Beach Plastic Bottle.

This is our story, the story of innovation at P&G, a company that began with a bar of soap, a box of candles,
and a handshake between two men who believed everyday products could and should be of the highest
quality. Their belief inspires P&G people throughout the world still today.

About Procter & Gamble

P&G serves consumers around the world with one of the strongest portfolios of trusted, quality, leadership
brands, including Always® Ambi Pur®, Ariel®, Bounty® Charmin®, Crest®, Dawn® Downy®, Fairy® Febreze®,
Gain®, Gillette® Head & Shoulders®, Lenor® Olay® Oral-B® Pampers® Pantene® SK-11®, Tide®, Vicks®, and
Whisper®. The P&G community includes operations in approximately 70 countries worldwide. Please visit
http://www.pg.com for the latest news and information about P&G and its brands.
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