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Why do we exist

Edelman’s purpose Is creating
a better future by building Trust
IN brands, people & society.
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Who do you trust?

Media | Government | Business | NGOs

Market-leading Trust survey 20 consecutive + 33,000 27

measuring Trust across a number of years respondents countries
institutions, sectors and geographies.



TRUST INEQUALITY RETURNS TO RECORD HIGHS

Trust Index (23-market average)
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TRUST IN THE FOUR INSTITUTIONS IN 2019

Percent trust ¥ Distrust Neutral [l Trust
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