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Performance; Revenue £25bre@8bn)

w £19bnRevenue +6% 2015/16

w £6.5bnEBITDA +5% 2015/16
w Strong growth in IP products N >f£1bn
BT@

¢ IP Lines up 62% gross opportunities over

¢ BT Cloud Voice users up 29% ar the next two years
BT Cloud phone users up 34% ir
Q4
W EE Performance +10% (from c.£360m to c.£400m)
¢ £6,311m Revenue cost synergy expectations
¢ £1,781m EBITDA Full year 2015 \. J

¢ 16m LTE customers
¢ 31.5m connections
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Companies that are more purposeful
get better results
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they are. What they do. And why they do it.




Unleash theentrepreneurial spirit of oucolleagues
with an empowered culture

Building brilliant products and services, seamlessly
integrating IT with Softwarbased Mobile capability

w Innovation atspeed
w Continuousoptimisation: agileX adapting
w Clarity ofpurposeand swiftprioritisation

w Relentless: network leadershgndalways leadn
customerexperience

w Collaborative: eosystembuilding with the best partners

BT



BT, a purposéed business

At BT, being purposeful in everything we do will help us achieve our goal of
sustainable, profitable revenue growth. That means transforming beyond being
a responsible and sustainable business, to being united behind a compelling
vision of value for our customers, our business and society.




Using the power of communications
to make a better world
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technology and with our expertise. And we want to do more,
with big ambitions in three main focus areas.
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We deliver great

customer experience.

Putting our customers first

We want to make it easy for customers to do business with us.
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better, or recruitingmore engineersi 2 A LJISSR U KA y 3
making great strides towards delivering the superior service
customers expect from us. But we still have more to do to
deliver a truly great customer experience.




We deliver great

customer experience.

Helping our customers stay

safe online

2 SQONF lftglrea 2Ny Ay3a G2 1SSLI
safe when they use the internet. Like the free BT Parental
Controls feature we offer, and the website Internet Matters we
helped set up. We also promote safer internet thinking to our
people- Y R A U QaThéyhave ajfeady 2ehivErdaternet
safety workshops tover 8,000people, directly helping parents,
teachers and children.




Providing access for those who
need it most

We want to make it easy for people to access our servicds. (i €
y why we offer housing associations a ceffective way to provide
their tenants with access to the internet, connecting o%8r800
buildings last year. And for customers at home, we now offer BT
Basic Broadband, building on our we#itablished affordable

phone service.

We bring the benefits
of a connected socie
to everyone.




We bring the benefit
of a connected socie
to everyone.
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Connecting communities in the UK

2 SQNB avNitoyl@hibyadles andcommunitycentres
across some of the most deprived areas in the UK as part of a
partnership with Barclay®8ut we know access is only one
barrier to getting people online. So our volunteers will work
with local people to develop the confidence and skills they
need to take their first steps online.




We bring the benefits
of a connected society
to everyone.

Connecting communities in Africa
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Improved access to services like healthcare and education for
around 145,000 peopld. 2 FI NE ©6S Q@S O2YyYyS
villages in thirteen African countries using satellite technology.
¢KA&d &SFENI 6SQOS | RRSR | KSIf
seven of the villages, benefiting around 100,000 people in the
surrounding communities.




of a connected socie
to everyone.

We bring the benefits
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Working for the environment
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customers do the same. By making our products more
environmentallyfriendly. By providing conferencing services so th
R2y Qi ySSR (2 OGN} @St |a YdzOK®
ICT technologies that will help create a low carbon world.
Internally, our community of 10,000 environment champions work
hard to help us be a more energpnscious business.




Making better products for

our customers

TheSmartHubh & + 3INBF G SEIFYLX S 27F |
'Y products that are better for our customers, and better for
the environment.

Its slimdesign means it can be posted through our
Odzati2 YSNRa ft SGGSNDb2E®

No more waiting in. No more second delivery attempts.
No more wasted car journeys to the Post Office.

We bring the benefit
of a connected socie
to everyone.




We support our
communities throug
our people and
technology.

Making every penny count

2 SONB lftglea t221Ay3 F2N gl &a
help othersg like BT MyDonate, our free online fundraising
AaSNDAOS® . dzi AGQa y20 2dzad Ay
commissionfree service. We also support big telethon appeals
from the likes of Comic Relief and the Disasters Emergency
Committee, buildingonthelorg G I YRAY 3 LI NIy S
forged with them.




We support our
communities throug
our people and
technology.

Building a better world through sport

When we launched BT Sport, we set up The Supporters Club to
help disadvantaged young people through spdroth in the UK
and overseas.

With the help of BT Sport customers, our people and key
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And we change lives. Together we work to improve achievement
in school, tackle exploitation and abuse, and increase skills,
opportunities and employment.



