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DIRECTOR’S DESK

As we enter the last month of 2020, we are all looking back, taking stock and assessing how we—indi-
vidually and collectively—fared in one of the most challenging and disruptive years of our lifetimes. 
Dominated by the Covid-19 pandemic, which wreaked havoc on the health, economies and social 
balances of almost all countries, this year also brought a series of major events and developments in 
key sectors in Greece, Europe, the United States, and around the world.

With various vaccines already showing promising results and governments getting ready to roll out 
mass vaccination programs in the new year, there is rising optimism for the future and for a much 
anticipated return to normalcy—and with it, a chance to redirect efforts and recourses to other im-
portant events whose developments will affect the future of our country. The financial support pack-
ages for EU member states that were announced earlier this year can help fast track the recovery 
and growth of our economy, provided that funds are efficiently managed in projects and programs 
that will contribute to reshaping our productivity model, streamlining public administration and 
boosting our country’s competitiveness in order to attract the necessary investments for the creation 
of well paid jobs. Improvements to the labor and social security framework, together with a series 
of specialized incentives, also create favorable conditions for attracting investments, empowering 
entrepreneurship, advancing research and technology, and creating and repatriating executives with 
experience and knowledge, necessary elements for a successful and sustainable future.

Meanwhile, the recent presidential election in the United States brought to power a new leadership that 
we believe will continue to build upon and further enhance the strong bilateral relations that our two 
countries have so meticulously developed over the past decade, helping to enhance geostrategic stability 
and prosperity in the SE Mediterranean and further strengthening economic, trade and cultural ties.

In closing, and on the occasion of the truly exceptional agenda of this year's Greek Economic Sum-
mit, I would like to point to our Chamber’s ongoing efforts (through numerous initiatives, events, 
conferences, and other programs) to support and enhance a strong and stable business environ-
ment in Greece and to improve US-Greek commercial and financial relations—efforts that continued 
throughout 2020, despite the year’s unprecedented challenges and under very different conditions 
than in other years. The Board and staff of the American-Hellenic Chamber of Commerce are proud 
of our Chamber’s presence and contribution this year, and we would like to thank our members for 
their continued support in all our efforts. 

Stay all safe and well. 

The American-Hellenic Chamber of Commerce was established 
in 1932 and is one of the largest, most active, and dynamic 
American Chambers in Europe. Virtually all American companies 
that do business in Greece and Greek companies that engage in 
trade with the United States are members of the Chamber.
The Chamber's membership is comprised of more than 1,000 
proactive companies that seek to expand business horizons, 
create new business partnerships, and take advantage of trade 
and investment opportunities in today's global economy. 
The American-Hellenic Chamber of Commerce is an active mem-

ber of the U.S. Chamber of Commerce in Washington D.C. and the 
European Council of American Chambers of Commerce (ECACC). 

MISSION STATEMENT
The American-Hellenic Chamber of Commerce strives for con-
tinuous improvement of American-Hellenic commercial and fi-
nancial relations, through increased membership and through 
the organization of top-quality events, exhibitions, fora, semi-
nars, and congresses on both sides of the Atlantic.

A DYNAMIC, PROACTIVE CHAMBER

THE AMERICAN-HELLENIC CHAMBER OF COMMERCE

ELIAS SPIRTOUNIAS
Executive Director
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AMERICAN-HELLENIC 
CHAMBER OF COMMERCE

EXECUTIVE COMMITTEE
Nikolaos Bakatselos, President | Pyramis Metallourgia A.E.

Vassilis Kafatos, Vice President | Deloitte Business Solutions S.A.

John D. Saracakis, Vice President | Saracakis Brothers S.A.

Alexandros Costopoulos, Secretary General | Foresight Strategy and 
Communications

Litsa Panayotopoulos, Treasurer | EVIA.IP Ltd

Paul Canellopoulos, Counselor | AIG Greece

John Kyriakides, Counselor | Kyriakides Georgopoulos Law Firm

Marios T. Kyriacou, Counselor | KPMG Certified Auditors

Athanasios Papadopoulos, Counselor | Nautical Carriers Inc.

Spirtounias Elias, Executive Director

BOARD OF DIRECTORS
George Alexopoulos | Hellenic Petroleum

Pascal Apostolides | AbbVie Pharmaceuticals

Claudia Carydis-Benopoulou | The American College of Greece

Christos Charpantidis | Papastratos Cigarettes Manufacturing

Sophie Daskalaki-Mytilienou | Mytilineos Holdings
John Enepekides | RollerDeck Associates

Chryssos Kavounides | Boston Counsulting Group (BCG) Hellas

Stavros Kostas | Economist

Athanasios Kouimtzis | Kouimtzis S.A.

Venetia Koussia | VenetiaKoussia.net

Emilios Kyriacou | Citibank Europe Greek Branch

Socrates Lazaridis | Athens Exchange

Theodore Liakopoulos | Johnson & Johnson Commercial and Industrial

Christos Megalou | Piraeus Bank

Costas Michailides | National Bank of Greece

Theodosis Michalopoulos | Microsoft Hellas S.A.

Lilian Nektariou | Coca-Cola Hellas

Dimitris Nicolaidis | Dow Hellas

Leon-Nikolaos Papapolitis | Papapolitis & Papapolitis

Panos Papazoglou | EY

Despina Passaris | Procter & Gamble Hellas

Efthimios Papataxiarchis | PhRMA Innovation Forum

Dennys Plessas | Lockheed Martin (International)

Spyros Poulidas | IBM Hellas

Zachary Ragousis | Pfizer Hellas

Kyriacos Sabatakakis | Accenture

Ioannis Stavropoulos | Stavropoulos and Partners Law Office

Andreas Stylianopoulos | Navigator Travel & Tourist Services Ltd.

Michalis Tsamaz | Hellenic Telecommunications Organization (OTE)

Antonis Tsiboukis | Cisco Systems Hellas

Georgios Zanias | Eurobank

COMMITTEES
AGROTECHNOLOGY COMMITTEE Notis Argiriou, Stella Bezergiannis, Dimitrios Chriss, Constantinos 
Constantinidis, Thymis Efthymiadis, Evagelos Gerovasileiou, Nikolaos Karagiorgos, Georgios Katsaros, 
Athanasios Kouimtzis, Athanasios Koukakis, Ekaterini Michailides, Olga Mitsiolidou, Ioannis Nakas, 
Athanasios Tsaftaris, Evangelos Vergos | Coordinator: Nikos Tsavdaroglou
AUDITORS COMMITTEE Athanasios Felonis, George Kerameus, Kyriacos Sabatakakis | Coordinator: 
Andriana Hadjianagnostou
CIRCULAR ECONOMY COMMITTEE Chair: George Kremlis | Stavroula Aggelopoulou, Evangelos Baltas, 
Zeta Cheimonidou, Sissy Iliopoulou, George Kalavrouziotis, Apostolos Mourgos, Antonios Sagris, Ioanna 
Sapountzi, Panagiotis Skiadas | Committee Coordinators: Chaidogiannou Sofia, Paneta Frosso
CORPORATE GOVERNANCE COMMITTEE Chair: Constantine Papacostopoulos | John Apsouris, 
Yiangos Charalambous, Cristy Kozoboli, Eleni Lessi, Vassilis Monogios, Eirini Pothitou, Andreas Shiamishis, 
Panagiotis Staikouras, Maria Theodoulidou, Georgios Venieris, George Vlachos | Coordinator: Daphne 
Constantinidou
CORPORATE RESPONSIBILITY COMMITTEE Chair: Pakis Papademetriou | Nickolas Angelopoulos, Rania 
Assariotaki, Chrysoula Diakatou, Dimitrios Dimopoulos, Manos Iatrelis, Nicole Ioannidi, Vasiliki Kapari, Martha 
Kesisoglou, Kiara Konti, Marilena Kouidou, Siana Kyriacou, Alexia Macheras, Olga Manou, Nikolaos Melios, 
Manina Menidiati, Angeliki Papadopoulou, Sevi Sfakianaki, Melina Thomaidou | Coordinator: Angela Boyatzis
CULTURE COMMITTEE Chair: Zozo Lidoriki | Eugenia Arsenis, Sophie Daskalaki-Mytilineou, Xenia 
Kaldara, Eva Karaitidi, Efstathios Liantis-Lianos, Vicky Marangopoulou, Takis Mavrotas, Efi Nestoridi, Anna 
Pataki, Stavros Stavropoulos, Panagiotis Tsougrianis, Nikos Ververidis, Artemis Zenetou, Yannis Zirinis | 
Coordinators: Katerina Tzagaroulaki 
EDUCATION, INNOVATION & ENTREPRENEURSHIP COMMITTEE Chair: Litsa Panayotopoulos |  
Spyros Arsenis, Babis Bakolias, Claudia Carydis, Nikos Christakis, Alexandros Costopoulos, George Ioannou, 
Michael Kassimiotis, Nelly Katsou, Panagiotis Ketikidis, Alexandra Kokkini, Fanis Koutouvelis, Vassilis Makios, 
Barbara Mergou, Constantinos Moros, George Papadakis, Archontoula Papapanagiotou, Elina Paraskevopoulou, 
Loukas Pilitsis, Nikolaos Porfyris, Elena Prassaki, Michael Printzos, Yannis Rizopoulos, Nondas  Syrrakos, Katerina 
Triviza, Alex Tsoukalis, Nely Tzakou, Konstantinos Zanetopoulos | Coordinators: Katerina Tzagaroulaki
EMPLOYMENT COMMITTEE Chair: Venetia Koussia | Mary Georgiadou, Vassilis Karayannis, 
Konstantinos Kintzios, Vasso Kollia, Jiorgis Kritsotakis, Manos Panorios, Maria Patakiouti, Theodoros 
Proestos, Georgia Stergiopoulou, Constantinos Tsalikis | Coordinator: Sofia Chaidogiannou
ENERGY COMMITTEE Chair: Prof. Dr. Kostas Andriosopoulos | Aristotelis Chantavas, George Ioannou, 
Georgios Kalavrouziotis, Fernando Kalligas, George Kouvaris, Anastasios Manos, Manousos Manousakis, 
Evangelos Mytilineos, Dimitrios Parpairis, Yannis Papadopoulos, Gus Papamichalopoulos, Andreas 
Shiamishis, Kostis Sifnaios, George Stassis, Leonidas Zaimis | Coordinator: Angeliki Dikeoulia
FINANCE & INVESTMENT COMMITTEE Chair: Nicholas Papapolitis | Odisseas Athanassiou, Costas 
Karagiannis, Konstantinos Kokkalis, Socrates Lazaridis, George Linatsas, Christos Megalou, Thomas 
Varvitsiotis | Coordinator: Angeliki Dikeoulia 
GES-GREEK ECONOMIC SUMMIT ORGANIZING COMMITTEE Chair: Nikolaοs Bakatselos | Vassilis 
Antoniades, Alexandros Costopoulos, Vassilis Kafatos, Panos Papazoglou | Coordinator: Angeliki Dikeoulia
INFORMATION TECHNOLOGY & COMMUNICATIONS COMMITTEE Chair: Spyros Poulidas | Nikos 
Christakis, Michalis Kassimiotis, Theodosis Michalopoulos, Antonis Monokrousos, Yiannis Papatsiros, 
Kyriacos Sabatakakis, Antonis Tsiboukis | Coordinator: Georgia Mamali
INSTITUTE ON ECONOMIC POLICY & PUBLIC GOVERNANCE Acting President: Nikolaos Bakatselos | 
Executive Officer: Angeliki Dikeoulia
INSURANCE, SOCIAL SECURITY & LABOR AFFAIRS COMMITTEE Chair: Konstantinos Kremalis |  
Paul Canellopoulos, George Chatzis, Ioannis Chatzitheodosiou, Agni Christidou, George Damaskos, Katerina 
Daskalaki, Christos Halaris, Christos Ioannou, Christina Kordopati, Dr. Venetia Koussia, Ioannis Kyriopoulos, 
Triantafyllos Lyssimachou, Antonis Michalopoulos, Dimitris Micharikopoulos, Stathis Michos, Christos 
Nounis, Antouaneta Oikonomopoulou, Theodora-Ioanna Oikonomopoulou, Gianna Palioura, Pantelis 
Papalimperis, George Plomaritis, Alkiviadis Poulias, Theodoros Proestos, Dimitris Sarantopoulos, Manolis 
Siatounis, Apostolos Tzotzos, George Virvilis, George Vlassopoulos | Coordinator: Voula Tseritzoglou
INTELLECTUAL PROPERTY RIGHTS (IPR) COMMITTEE Chair: Yannis Mastrocostas | Michalis 
Kosmopoulos, Yota Kremmida, George Michos, Antonios Oikonomou, Xenophon Paparrigopoulos, Nikos 
Prentoulis, Maria Spanou, Dora Zachou | Coordinator: Daphne Constantinidou
LEADERSHIP COMMITTEE Chair: Artemis Miropoulos | Konstantinos Alexopoulos, Harris Broumidis, Rania 
Ekaterinari, Spyros Filiotis, Dimitris Gerogiannis, Polychronis Griveas, John Kalligeros, Antonis Kerastaris, 
Eleftheria Mamidakis, Marina Mavrommati, Nikos Negas, Pantelis Panos, Aristotelis Panteliadis, Efi Papadogianni, 
Nikolas Plakopitas, Marianna Politopoulou, Vassilis Rabbat, Lefteris Samaras, Alexander D. Saracakis, Stiven Sirtis, 
George Spiliopoulos, Andreas Xirocostas, Giuseppe Zorgno | Coordinator: Ritana Xidou
LEGISLATIVE REFORM COMMITTEE Chair: John Kyriakides | Panos Alexandris, George Scorinis, 
Dimitris Tsibanoulis | Coordinator: Daphne Constantinidou
MEDICAL DEVICES & DIAGNOSTICS COMMITTEE Chair: Theodore Liakopoulos | Panagiotis 
Alexandris, Giannis Anastasiou, Hara Angelonidi, Martha Christopoulou, Christos Cholevas, Aliki Flogera, 
Spyridon Gkikas-Panousis, Beatrice Havarani, Theodoros Katsolis, Gregory Krinos, Kostas Mariakis, 
Panagiotis Mparas, Dimitrios Nikas, George Papadopoulos, Konstantina Roumbessi, Manolis Tripodianos, 
John Vrettos | Coordinator: Voula Teritzoglou 
NORTHERN GREECE COMMITTEE Chair: Vasilis Kafatos | Athanasios Kouimtzis, Konstantinos 
Koukountzos, Costas Malamas, Nikolaos Margaropoulos, George Milonas, Konstantinos Papadopoulos-
Hatzakos, Loukia Saranti, Panos Vlachos | Coordinator: Nikolaos Tsavdaroglou
PHARMACEUTICAL COMMITTEE Chair: Efthimios Papataxiarchis | Pascal Apostolides, Savas 
Charalampidis, Elena Chouliara, Gisella Dante, Konstantinos Evripides, Spyros Filiotis, Roberto Greco, 
Leonidas Issopoulos, Agata Jaconcic, Susan King-Barnardo, Susanne Kohout, Marianna Konstantinidi, 
Sokratis Koulouris, Iakovos Michalitsis, George Panagakis, Elizabeth Prodromou, Zachary Ragousis, Michaela 
Scheiffert, George Tousimis | Coordinator: Voula Tseritzoglou
PUBLIC AFFAIRS COMMITTEE Paul Canellopoulos, Marios T. Kyriacou, Thanos Papadopoulos, John D. 
Saracakis | Coordinator: Ritana Xidou
REAL ESTATE & DEVELOPMENT COMMITTEE Chair: Left Sikalidis | George Bersis, Vassilios 
Delikaterinis, Ioannis Ganos, George Kormas, Panagiotis Kaliabetsos, Tasos Kazinos, Siana Kyriacou | 
Coordinator: Frosso Paneta
TAXATION COMMITTEE Chair: Stavros Kostas | Evangelos Abeliotis, Christos Altiparmakis, Ioannis 
Athanasiadis, Panagiotis Daveros, Spiros Doucas, John Dryllerakis, Stavros Gigantes, Vasilios Govaris, 
Ioulia Kapobasi, Alexandros Karopoulos, George Kerameus, Antonis Kotis, Nikolaia-Anna Lepida, 
Stephanos Mitsios, George Nikolaou, Maria Nikolopoulou, Jenny Panou, Petros Pantazopoulos, Eugene 
Papadatos, Panagiotis Pothos, Mary Psylla, George Samothrakis, Kostas Sfakakis, Litsa Spyriouni, Georgia 
Stamatelou, Georgios Stamatiou, Ioannis Stavropoulos, Gregory Tapinos, Maria Trakadi, Sofoklis Yiannacou | 
Coordinator: Katerina Tzagaroulaki
TOURISM COMMITTEE Chair: Stephanos Theodorides | Tim Ananiadis, Michael Argiri, Makis Fokas, 
Nikolas Kelaitidis, Celia Koukouli, Carol Marriott, Panos Panayotopoulos, Andreas Stylianopoulos, Yannis 
Tsakalos, Bart Van de Winkel | Coordinator: Angeliki Dikeoulia
WIB (WOMEN IN BUSINESS) COMMITTEE Chair: Anastasia Sideri | Hariklia Alexaki-Catsambi, Liona 
Bachas, Zeta Cheimonidou, Chara Dalekou, Anastasia Dritsa, Nelly Katsou, Betty Kazakopoulou, Alexandra 
Konida, Marica Labrou, Agnes Mariakaki, Zozeta Miliopoulou, Martha Mylona, Niki Siropoulou, Myladie 
Stoumbou, Iphigenia Tarou, Teti Tsekoura, Katerina Tsemperlidou, Deppie Tzimea, Peggy Velliotou | 
Coordinator: Angela Boyatzis
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TRAILS OF LEADERSHIP
Saracakis Group of Companies 
hosted the American-Hellenic 
Chamber of Commerce Leadership 
Committee on a special visit that 
took place on October 16, 2020, at 
the company’s facilities in Ath-
ens. During the visit, which was 
organized as part of the Trails of 
Leadership initiative, the Chamber’s 
Leadership Committee enjoyed a 
tour of the Group’s vintage Volvo 
buses collection and learn about 
the history of road travel in Greece, 
with a particular emphasis on bus 
transport and the Greek automotive 
industry, in which Saracakis Group 
of Companies has played a key role. 
At the end of the tour, the Leader-
ship Committee members had the 
unique opportunity to board one of 
the Group’s vintage buses and trav-
el to the Archaeological Site of Eleu-
sis where Kotsovolos had organized 
a private archaeologist-led tour 
and presentation on the renowned 
Eleusinian Mysteries.

CHAMBER NEWS

AUSA 2020
For the seventh year running, the American-Hellenic Chamber of Commerce orga-
nized the Hellenic Pavilion at Association of the US Army (AUSA) Annual Meeting and 
Exhibition, which was this year held as an online event on October 13-16. As always, 
this year’s, virtual, Hellenic Pavilion was organized under the auspices of the Ministry 
of National Defense and the General Directorate for Defense Investments and Arma-
ments (GDDIA) and with the support of Enterprise Greece, and it showcased 11 of the 
country’s foremost defense and security companies. These were: Aeroservices, Aero-
space Management and Support (AMS), Alpha Systems (a Kouimtzis Group company), 
Aviatec Training Center, Defence Exhibition Athens (DEFEA), Elmon, EUROtrade, 
Intermat Defense, Intracom Defense (IDE), Scytalys, and Theon Sensors.
In the context of the Hellenic Pavilion, the American-Hellenic Chamber of Commerce 
also organized a roundtable discussion, titled “Greece and the United States: Build-
ing Stronger Defense Ties through Multilevel Collaborations,” which took place on 
October 15. Welcome addresses were delivered by Nikolaos Bakatselos, President of 
the American-Hellenic Chamber of Commerce, and Betty Alexandropoulou, Executive 
Director and Member of the Board at Enterprise Greece. The keynote speakers were 
Adonis Georgiadis, Minister of Development and Investments; Geoffrey R. Pyatt, U.S. 
Ambassador to Greece; and Jeffrey White, Principal Deputy Assistant Secretary of the 
Army for Acquisition, Logistics and Technology. Participating in the roundtable were 
Dennys Plessas, Global Pursuits Initiatives VP for Greece, Italy, the Americas and Af-
rica at Lockheed Martin Aeronautics/International; Panos Xenokostas, President and 
CEO of Onex Group; Ralph Kunz, COO of Greenwich AeroGroup; and Nikos Papatsas, 
CEO of EFA Group. The discussion was moderated by Konstantinos Filis, Director of 
Research Programs at the Institute of International Relations. The roundtable was at-
tended by more than 400 virtual participants, with more than 2,000 individuals visiting 
the streaming page by the event completion date. 
Held every October, AUSA is North America’s largest land warfare exposition forum. 
It brings together the biggest names in the industry and attracts over 30,000 visitors, 
including senior DoD officials, members of Congress, industry leaders, and foreign 
dignitaries. It is an excellent networking opportunity for Greek defense and securi-
ty companies—particularly in light of the Mutual Defense Cooperation Agreement 
(MDCA) and the excellent state of U.S.-Greek relations—providing a platform to meet 
potential new clients and strategic partners, build international brand exposure, and 
showcase their offerings alongside other international contractors.
The Hellenic Pavilion at AUSA 2020 was supported by Enterprise Greece, General 
Directorate for Defense Investments and Armaments (GDDIA), the Hellenic Aerospace 
and Defense Industries Group (HASDIG), and the Hellenic Defense Material and Secu-
rity Association (SEKPY), with Real.gr and Enikos.gr serving as media partners.

PRIVATE TOUR AT THE SARACAKIS PREMISES AND THE 
ARCHEOLOGICAL SITE OF ELEFSIS 
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AmChamGR and Enterprise Greece  
Join Forces for Greek-U.S. Trade  

The American-Hellenic Chamber of Com-
merce and Enterprise Greece have signed a 
memorandum of strategic cooperation with 
the aim of planning and implementing a 
series of strategic activities to support Greek 
companies in becoming more extroverted 
and competitive in the U.S. market, as well 
as to attract U.S. investments and business 
synergies in Greece. 
The memorandum was signed on October 
15 between AmCham President Nikolaos 

Bakatselos and Enterprise Greece CEO Georgios Filiopoulos; also present at the event 
were Elias Spirtounias, AmChamGR Executive Director; Betty Alexandropoulou, 
Enterprise Greece Executive Director; and Vasso Kyrkou, Enterprise Greece Director 
General of Communications, Marketing and Stakeholder Relations.

INTRODUCING THE 

Circular Economy Committee  
The American-Hellenic Chamber of Commerce is proud to announce the estab-
lishment of the Circular Economy Committee. According to its mission statement, 
the committee is dedicated to promoting circular economy principles and actions 
through targeted events, to serving as a key information resource for AmCham 
members on all relevant updates at the national and European level, and to actively 
participating in the ongoing dialogue on the circular economy both by taking part in 
public consultations and events and by liaising between the Greek government and 
the country’s business community. 
George Kremlis, Principal Advisor to the Greek Prime Minister, has been appointed 
Committee Chair. The Committee’s members are Stavroula Aggelopoulou, Deputy 
Director for Corporate Responsibility at OTE Group; Evangelos Baltas, Consultant for 
Environmental Issues at Mytilineos Holdings; Zeta Cheimonidou, VP of Marketing and 
Strategy at AB Vassilopoulos; Sissy Iliopoulou, Public Affairs and Communications 
Manager Greece, Cyprus and Malta at Coca-Cola Hellas; George Kalavrouziotis, Pres-
ident of Eunice Energy Group (EEG); Apostolos Mourgos; Chairman at Texan Envi-
ronmental Management; Antonios Sagris. Head of Corporate Development and ESG 
at Piraeus Bank; Ioanna Sapountzi, Head of Corporate Governance and CSR at the 
National Bank of Greece; and Panagiotis Skiadas, Sustainability Director at Viohalco.

“The newly established Circular Economy Committee of the 
American-Hellenic Chamber of Commerce will streamline the 
circular economy priorities in the activities of the Chamber and 
of its members by raising awareness, building capacity and 
sharing good practice, while the Committee will also become a 
think tank and a sounding board that can provide advice and be 
consulted as appropriate.”

– GEORGE KREMLIS, CIRCULAR ECONOMY COMMITTEE CHAIR

U.S. ELECTIONS 2020
The American-Hellenic Cham-
ber of Commerce congratulates 
President-elect Joe Biden and 
Vice-President elect Kamala Harris

“On behalf of The American-Hel-
lenic Chamber of Commerce, I 
would like to extend my warmest 
congratulations to President-elect 
Joe Biden and to Vice Presi-
dent-elect Kamala Harris on their 
victory in the U.S. presidential 
election. Bilateral relations are 
experiencing an all time high, with 
converging security interests, 
common goals on regional securi-
ty, stability and prosperity, based 
on shared fundamental values 
such as democracy, human rights, 
social justice, respect for interna-
tional treaties and sovereign rights 
and, of course, the open economy. 
We look forward to working with 
the new administration to further 
enhance this excellent relation-
ship to better meet the pressing 
challenges in the Eastern Mediter-
ranean and beyond.”

– NIKOLAOS BAKATSELOS, PRESIDENT

December 14 Thessaloniki, Agrotechnology 
Conference

May 11 Athens, USA Pavilion at DEFEA 2021

For the latest news on AmCham’s events, please 
check www.amcham.gr/amcham-events/

CHAMBER CALENDAR
ELIAS SPIRTOUNIAS, GEORGIOS FILIOPOULOS, NIKOLAOS 
BAKATSELOS, BETTY ALEXANDROPOULOU, VASSO KYRKOU

JOE BIDEN AND KAMALA HARRIS
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AMCHAM SURVEYS

 T he outbreak of the Covid-19 
pandemic set off waves of un-
precedented global upheavals 
that continue to cause consid-
erable disruption across virtu-

ally all sectors and in all areas of life for the 
majority of the world’s population. With dif-
ferent countries affected to different degrees 
and governments around the globe taking 
a variety of different approaches to mitigat-
ing the pandemic’s effects in key areas, Am-
Cham.gr conducted a survey into how its 
members and the Greek educational com-
munity can adapt to the constraints and new 
processes brought in due to the pandemic in 
one of the most crucial areas: education. 
An initiative of the Chamber’s Education-In-
novation-Entrepreneurship (EIE) Commit-
tee, the AmChamGR Survey on Education 
aimed to investigate, record and highlight the 
training needs of education institutions in 

Greece in order to facilitate the development 
of training programs and tools able to ad-
dress education needs and priorities in these 
challenging times. The survey’s findings were 
presented during a dedicated virtual event 
on November 6 and also included focused 
presentations and discussions on key topics 
facing education in Greece today.
The welcome address was delivered by Am-
ChamGR President Nikolaos Bakatselos. 
The speakers at this event were Litsa Panayo-
topoulos, Chair of the EIE Committee; Dr. 
Constantinos Moros, EIE Committee mem-
ber and Senior Manager Advisory Services 
at EY; Panos Papazoglou, Managing Partner 
at EY Greece; and Sofia Zaharaki, Deputy 
Minister of Education and Religious Affairs.
The results of the survey showed that more 
than three quarters of respondents believe 
distance learning can be a highly important 
(51.3%) or important (29.8%) tool in prima-

ry and secondary education, with just over 
half (53.3%) agreeing that it can be used in 
various situations, from optional use when 
physical participation in the classroom is 
not possible to compulsory use on specif-
ic days or for specific subjects, as well as 
to support the teaching of specific lessons 
and reach students in remote areas of the 
country. The four most important factors 
that respondents found to be essential to 
proper implementation of distance learning 
were teacher training on interactive online 
learning (37.8%), safe and secure networks 
with dedicated channels (23.5%), adequate 
infrastructure and hardware at educational 
institutions (12.3%) and adequate equip-
ment for personal individual use, such as 
computers, cameras, and software (11.7%).
Asked about the most important updates 
needed in curricula and teaching methods in 
primary and secondary education, respon-
dents overwhelmingly pointed to the need 
to use case studies (40.7%), while group proj-
ects (14.9%), coding and digital skills (12%), 
and gamification education (9.2%) were also 
popular answers. Lab work and humanities 
and arts classes came up last with just 3.4% 
each. The vast majority (77.7%) agreed that 
teaching and exams must change to encour-
age critical thinking.
When it came to improvements to tertiary 
education, respondents emphasized the 
need to update teaching methods to include 
more case studies, simulations, group proj-
ects, and workshops (33.5%), as well as the 
need to establish career centers at every 
university (18.9%) and to introduce intern-
ships for all students (15.2%). 

AmChamGR Survey 
on Education

As the ongoing Covid-19 pandemic continues to significantly 
impact all aspects of daily life, AmCham.gr launched a targeted 
survey on the pandemic’s impact on education in Greece.

To access the full results and view the digital 
discussion video, both in Greek, visit  
www.amcham.gr/events/event/amchamgr- 
education-survey-results-presentation/ 
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NETWORKING

The American Chamber of Commerce in Cyprus, the American Chamber of Commerce in 
Egypt, and the American-Hellenic Chamber of Commerce in Greece signed a Memorandum 

of Understanding for joint cooperation to promote the development of trade, investment and 
business relations between their members and with the United States.

 A mCham Cyprus, AmCham 
Egypt and AmChamGR 
signed a memorandum of 
understanding to enhance 
economic, business and 

trade collaboration among the three coun-
tries. The signing ceremony was held on 
October 21, concurrently in Nicosia, Cai-
ro, and Athens, and was addressed by U.S. 
Ambassadors and top diplomatic mission 
representatives in the three countries; these 
included the Honorable Judith G. Garber, 
U.S. Ambassador to Cyprus; the Honor-
able Jonathan Cohen, U.S. Ambassador to 
Egypt; and the Honorable Geoffrey R. Py-
att, U.S. Ambassador to Greece. The U.S. 
Chamber of Commerce, the mother orga-
nization, was represented by the Executive 
Vice President and Head of International 
Affairs, Myron Brilliant. The signing was 
witnessed by the Ambassadors of Cyprus, 
Greece and Egypt to the three countries. 
The MOU is set to create a framework 
for joint collaboration between the three 
American Chambers of Commerce, given 
their common objectives in representing 
the interest of their respective business 

communities and realizing the econom-
ic benefits that could be generated for the 
regions. The three organizations will work 
together on regularly exchanging market 
information, business opportunities and 
economic delegations for promoting the 
interests of the American and other mem-
ber companies in their countries. Addition-
ally, support will be offered to members of 
each of the three AmChams when visiting 
each other's country for business purposes 
and assistance will be provided to business 
representatives from the three countries in 
engaging in business and investment ac-
tivities. The three AmChams will work on 
co-organizing meetings, seminars, trade 
exhibitions, workshops and conferences 
in the region, and potentially in the Unit-
ed States, to promote investment, trade, 
industrial cooperation, technology trans-
fer, and joint ventures, as well as business 
and economic cooperation in general. They 
will also offer mutual assistance to identify 
suitable partners interested in investment, 
business and technical collaboration in re-
lation to the implementation of business 
projects in each of the three countries.

“This agreement is an additional step fol-
lowing the trilateral agreement signed by 
the governments of the three countries and 
symbolizes the role that economic and 
business cooperation between the coun-
tries can play to the stability, growth and 
prosperity of the SE Mediterranean for the 
benefit of the people in this region,” said 
President of the American Hellenic Cham-
ber of Commerce, Nikolaos Bakatselos. 
During his address at the ceremony in Ath-
ens, U.S. Ambassador to Greece Geoffrey 
R. Pyatt noted, “Our countries share a vi-
sion of the future where collaboration 
across multiple sectors leads to greater 
prosperity and shared security. We wel-
come all who are ready to cooperate on the 
basis of international law and the peaceful 
resolution of disputes. So congratulations 
again on signing this forward-looking 
MOU, an important step towards realizing 
our countries’ shared goals. I assure you, 
the United States will remain a great part-
ner as, together, we advance regional ini-
tiatives that strengthen political and eco-
nomic relations in this critical region. 
Together, I know we will succeed.” 

Signing Ceremony  
for Joint Collaboration 

BETWEEN AMCHAM CYPRUS, EGYPT, GREECE
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 A longtime advocate for re-
sponsible business and sus-
tainable growth, the Amer-
ican-Hellenic Chamber of 
Commerce convened its 

18th annual Corporate Responsibility Con-
ference on October 19. Organized by the 
Chamber’s Corporate Responsibility Com-
mittee and titled “Tribes: Joined by Pur-

pose,” the conference took place in hybrid 
mode, with a limited-presence event at the 
Hilton Athens Hotel and extended virtu-
al participation online. Delving deep into 
its multidimensional theme, it focused on 
the drive for purpose-driven business and 
sustainable change and how these bring to-
gether and connect workplace communities, 
companies and societies.

"Tribes for business" was presented for the 
first time in Greece as a new business ap-
proach that reflects changing societies. As 
the world increasingly leans into sustainabil-
ity and the need to own our individual and 
collective impact on the environment and on 
our shared future, it has become clear that 
contemporary business must evolve around 
purpose and must listen to the tribes seeking 
purposeful change. Around the world, the 
corporate message is no longer limited to 
consumer demographics but aspires to per-
suade and mobilize purpose-bound tribes, 
within and outside the company, consisting 
of consumers, employees, investors, or any 
other stakeholder group. The conference 
gave delegates the opportunity to gain valu-
able insight on embedding a tribal mindset 
into core business strategy by adopting val-
ues that bring people together, as a strategic 
element of purpose-driven business. 
Distinguished speakers from Greece and 
abroad shared their insights on topics in-
cluding empathy in leadership, sustainable 
capitalism, sustainable financing, pur-
pose-driven business and tribal thinking, 
mindfulness, adaptability, and solidarity. 
The American-Hellenic Chamber of Com-
merce would like to thank the Conference’s 
sponsors for their continued support. 

CORPORATE RESPONSIBILITY CONFERENCE

TRIBES
JOINED BY PURPOSE

Steady in its commitment to promote corporate responsibility and sustainable 
development, the American-Hellenic Chamber of Commerce brought together 

experts and leaders from across a range of industries to discuss tribes, meaningful 
contribution and the changing face of business.
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SPEAKERS
Nikolaos Bakatselos
President, American-Hellenic Chamber 
of Commerce

Chyrsoula Diakatou
Public Affairs and Communications 
Strategist

Dimitrios Dimopoulos
Director of the Sustainability Unit, Piraeus 
Bank

Achilles Hekimoglou
Corporate Communications and Media 
Relations Professional, Vodafone

Virginie Helias
Chief Sustainability Officer, Procter & 
Gamble

Maya Hennerkes
ESG Sector Lead for Financial 
Intermediaries, EBRD

Markus Hipp
Member of the Board, BMW Foundation

Manos Iatrelis
Senior Account Manager
V+O Communications

George Kalamitsis
Chair, Prometheus – Hellenic Liver 
Patients Association

Yiannis Kantoros
CEO, Interamerican Group

Louise Kjellerup Roper
CEO, Volans

Dimitris Kontopidis
Co-Founder and General Director, 
Humane

Courtney Lowrance
Managing Director, Sustainable Banking 
and Corporate Transactions, Citi

Melissa Luongo
HR Director, CEE Multi-Country, Microsoft

Alexia Macheras
Corporate Communication and 
Sustainable Retail Manager, AB 
Vassilopoulos

Anna Mamalaki
Organizational Transformation and HR 
Consulting Director, The Human Aspect

Sofia Mavrantza
Journalist, CNN Greece

Kostapanos Miliaresis
Co-Founder, Ethelon

Pakis Papademetriou
Corporate Quality Manager, Athens 
International Airport; Chair of AmCham’s 
Corporate Responsibility Committee

Ulrich Schwoerer
General Manager, Roche Diagnostics 
Hellas

Elias Spirtounias
Executive Director, American-Hellenic 
Chamber of Commerce

Maria Vasli
Marketing and Communications Lead
Covid-19 Response Greece

SPONSOR
Vodafone

CONTRIBUTORS
AbbVie
AB Vassilopoulos
Alpha Bank
Athenian Brewery
Ellaktor Group
Eurobank
EYDAP
Hellenic Petroleum
Johnson & Johnson
Kaizen Gaming
KPMG
MSD
Papastratos
Pfizer
Texan 

COMMUNICATION SPONSORS 
Kathimerini
Asfalistiko Marketing
Business Today
Business Partners
CSR Review
CSR Week
Global Sustain

INTERNET COMMUNICATION  
SPONSORS
BnB Daily
BusinessNews.gr
CSRindex.gr
CSRnews.gr
Insurancedailynews.gr
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ALBA BUSINESS REVIEW

 T he impact of the pandemic 
on Greek enterprises was re-
corded through the RCI – Re-
cruitment Confidence Index, 
conducted annually by the 

Department of Applied Research and Inno-
vation of Alba Graduate Business School. 
The research for the first half of 2020 was 
conducted between June 17-July 20. It cov-
ered four main areas that are presented be-
low with the respective findings. 

CONSEQUENCES AND ESTIMATIONS
Τhe consequences of the Covid-19 pan-
demic on Greek companies were found to 
be significant but not dramatic. Nine out 
of ten companies responded that they were 
affected—from “very little” to “a lot.” Nearly 
one out of two stated that they were affect-
ed negatively while a significant percentage 
reported also witnessing positive conse-
quences—either only positive or a combi-
nation of positive and negative. 
With respect to what parts of the com-
pany’s operations were most affected by 
the crisis, participants responded that 
mode of working was the top affected area 
(29.5%) with sales (26.2%), 
liquidity (18.6%), internal 
operation-line of production 
(13.7%), and procurement 
(10.9%) following suit. 

COPING WITH THE CRISIS
Despite the fact that more than 
two out of three companies 
state that, indeed, the crisis 
was a cause of great disruption 
to their operation, the majori-
ty of them (60.8%) report that 
they were prepared to deal 
with such a crisis and are, in 
fact, satisfied with the way they 

have responded—so far—to this emergency. 
Furthermore, the clear majority of partic-
ipants reported that the pandemic was a 
positive influence on their businesses’ op-
eration and believe that they are currently 
operating better than in the pre-Covid era. 
As for the factors that helped them overcome 
the crisis, we notice that Greek companies 
relied mostly on their immaterial assets, par-
ticularly the quality of their human resources 
and organizational culture. Conversely, fi-
nancial or external factors (e.g. government 
policy) are considered to be less influential. 

IMPACT ON MODE OF WORK
Mode of work was one aspect of the oper-
ations that were affected most. Executives 

hold divergent views regarding 
remote working. The majority 
estimates that it neither bene-
fited nor harmed the company. 
The majority of participants 
stated their intention to dis-
continue remote work schemes 
once the Covid-19 pandemic 
has subsided. 
Interestingly, nearly two out 
of three participating compa-
nies (61.8%) report that this 
is the first time that, due to 
the Covid-19 crisis, they have 
implemented remote work-
ing systems.

 

GOVERNMENT SUPPORT POLICIES
Valuable inferences can be elicited from the 
attitudes Greek companies held towards 
government support policies for the dura-
tion of the Covid-19 crisis. Although half of 
the companies indeed reported that they 
had their employees furloughed, a signifi-
cant percentage (32.9%) also reported that 
they chose to not furlough their staff. Fur-
thermore, even in the case of furloughed 
employees, most companies reported that 
they voluntarily increased their employees’ 
income. Similar results have also emerged 
with respect to companies’ planning on 
how to use future government policy, where 
a significant percentage (21.5%) reported 
that they do not intend to use government 
support schemes although they could. 

Through its annual RCI 
research, Alba Graduate 

Business School measured the 
impact of Covid-19 on Greek 
businesses in four key areas.

— BY — 

ARISTOTELIS 
ALEXOPOULOS

Director of Applied 
Research and Innovation, 
Alba Graduate Business 
School, The American 

College of Greece 

Covid-19 
and Greek Businesses
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61.8% OF 
COMPANIES 
HAD NEVER 
IMPLEMENTED 
REMOTE 
WORKING 
BEFORE THE 
CRISIS

The full report is available to download 
at www.alba.acg.edu/faculty-research/
about-applied-research-and-innovation/rci/



www.sanofi.com
www.sanofi.gr

O καθένας μας αντιμετωπίζει προκλήσεις υγείας 
μικρές ή μεγάλες, για μια ζωή ή μια στιγμή. 

Ως συνοδοιπόροι στο ταξίδι υγείας, εμείς, 
οι άνθρωποι της Sanofi, προσπαθούμε να σας 
βοηθήσουμε να ανταπεξέλθετε στις προκλήσεις 
υγείας και να συνεχίσετε να απολαμβάνετε τη 
ζωή σας στο έπακρο.
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EDUCATING THE FUTURE

 S ince its founding in 1875, and 
especially following its relo-
cation from Asia Minor to 
Athens in 1923, The Ameri-
can College of Greece has a 

long and rich history of service to the Greek 
society. The new strategic plan launched by 
President David Horner is designed to mark 
ACG’s 150th anniversary in 2025, by ampli-
fying the college’s impact on Greek society. 
Titled “ACG 150: Advancing the Legacy, 
Growing Greece,” this plan comprises a set 
of initiatives designed “to leverage educa-
tion for economic and social impact.” The 
flagship unit, the ACG Institute for Hellenic 
Growth and Prosperity, seeks to encourage 

economic growth at the na-
tional level, advancing private 
sector innovation and invest-
ment combined with public 
sector reforms informed by 
cutting-edge research. 
As a leading academic insti-
tution spanning three educa-
tional divisions, ACG will be 
engaging in relevant research 
projects, new academic pro-
grams and initiatives that 
are needed in addressing the 
continuously changing land-
scape of the Greek and the 
global economy. ACG will in 
parallel continue to cultivate the necessary 
soft skills for its students, the leaders of 
tomorrow, enabling them to become well-
equipped agents of change.
A number of more focused Centers of Ex-
cellence within the ACG 150 plan target 
specific areas of the Greek economy, par-
ticularly those identified in the McKinsey 
group’s Greece: 10 Years Ahead report as 
poised for expansion in the coming decade, 

including transportation, tourism, leisure, 
and digital transformation.
Dr. Michalis Psalidopoulos, Professor Emer-
itus of Economics at the University of Ath-
ens and previously Greece’s representative 
at the International Monetary Fund, will 
chair the Advisory Board of the new ACG 
Institute for Hellenic Growth and Prosper-
ity. When asked about the IHGP, Dr. Psali-
dopoulos commented that “It will engage in 
a public dialogue and coordinate important 

initiatives that, if applied by 
Greek authorities, will con-
tribute to higher growth and 
prosperity for all”. Additional-
ly, through targeted events, the 
IHGP aims to bring together 
key stakeholders to address 
current challenges and provide 
practical solutions.
Responding to the current 
Covid-19 crisis, the IHGP, 
along with the ACG Institute 
for Hellenic Culture and the 
Liberal Arts (IHCLA) and 
the ACG Institute of Public 
Health (IPH) that are also 
part of the ACG 150 plan, 

will work on a multidisciplinary sympo-
sium in early 2021 on “The Greek Econo-
my, Public Health and Political Liberty in 
the Age of Pandemics.” Through a dia-
logue between experts from three fields 
that have typically approached the pan-
demic independently, this event aims to 
produce tangible parameters for estab-
lishing and evaluating public policy 
during ongoing and future crises. 

As the Greek economy struggles to overcome both a global 
pandemic and a continuing economic downturn now more than 
a decade old, The American College of Greece is embarking on 
a set of initiatives designed to help economic recovery. At the 
center of this effort, the new ACG Institute for Hellenic Growth 
and Prosperity (IHGP) brings the academic, private and public 
sectors together to ignite innovation and spur growth.

— BY — 

L. J. (JAY) SAMONS

Vice President, Strategic 
Initiatives & Executive 
Director, Institute of 

Hellenic Culture and the 
Liberal Arts, The American 

College of Greece

THE AMERICAN COLLEGE OF GREECE

Institute for Hellenic 
Growth and Prosperity

NEW INSTITUTE SEEKS TO SPUR ECONOMIC GROWTH
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ON A MISSION TO 
SPUR ECONOMIC 
GROWTH



At Piraeus Bank, we support the future of Small Businesses with
“Business Banking Plus”, an innovative business banking model
that offers:

• Personalized advisory for your Businesss 
• A wide range of services and tools 
• Specialized financing solutions to suit your needs
 

T. +30 210 32 88 000, www.piraeusbank.gr

As a business owner, you are fighting everyday 
to go the extra mile.  

YOUR PERSONAL
TRACK AND FIELD

BUSINESS
SOLUTIONS



NEW CEO FOR LOMAR 
Libra Group has confirmed the promo-
tion of Nicholas Georgiou to the posi-
tion of CEO of its Lomar shipowning 
and management business. Georgiou, 
who began his career in shipping in 
1995 with Golden Union Shipping in 
Greece, joined Lomar as COO in 2010. 
Nicholas is a Fellow of the Institute of 

Chartered Shipbrokers and as Chief Executive Officer 
he holds overall responsibility for Lomar's strategy, 
development and management.

GREEK CEO FOR MERCEDES-BENZ  
IN NORTH AMERICA 

German auto giant Daimler has ap-
pointed Dimitris Psillakis as Head of 
Marketing and Sales, Mercedes-Benz 
Cars North America and CEO of 
MBUSA, effective January 1, 2021, 
assuming overall responsibility for 
Mercedes-Benz Cars in the United 
States and Canada. Psillakis joined 

Daimler AG in 1992 as a management trainee with 
Mercedes-Benz Hellas, serving as General Manager 
Passenger Cars from 2001 to 2009, before taking up 
positions with the company in Brazil and South Korea. 

WYNDHAM NAMES NEW REGIONAL  
DIRECTOR IN GREECE

Wyndham Hotels & Resorts, the 
world’s largest franchising company 
by number of properties, has named 
Vassilis Themelidis as the new Region-
al Director for Europe South and East, 
based in Greece, a key growth market 
for the company. Themelidis, who 
joined Wyndham after more than 20 

years at the international holiday exchange provider 
RCI, is one of four regional directors recently appoint-
ed by Wyndham in an effort to place executives closer 
to the local markets where its hotels operate.

NAMES & FACES

GREEK ARCHITECTS NAMED HEAD CURATORS  
OF TAB 2022

Two Greek architects, Lydia 
Kallipoliti and Areti Marko-
poulou, have been appointed 
head curators of the Tallinn Ar-
chitecture Biennale 2022. Titled 
“Edible. Or, the Architecture of 

Metabolism,” the exhibition seeks to revise and reimagine the logic 
of circular economy and the ways in which it migrates to the fields of 
design, architecture and the production of urban environments. 
Kallipoliti is an architect, engineer, scholar, and Assistant Professor 
at the Irwin S. Chanin School of Architecture at the Cooper Union in 
New York; she holds degrees from the Aristotle University of Thessa-
loniki, MIT, and Princeton. 
Markopoulou is an architect, researcher and urban technologist work-
ing at the intersection between architecture and digital technologies, 
and serves as Academic Director of the Institute for Advanced Archi-
tecture of Catalonia; she holds degrees from the Democritus Universi-
ty of Thrace, IAAC, and the Polytechnic University of Catalonia.

UoPATRAS PROFESSOR TO RECEIVE PRESTIGIOUS 
EGU MEDAL 

Scientist and professor Dr. Spyros Pandis has been 
named as the recipient of the 2021 Vilhelm Bjerknes 
Medal of the European Geosciences Union (EGU), 
which is the highest distinction awarded for distin-
guished research in atmospheric sciences in Europe. 
Pandis, a Professor in the Department of Chemical 
Engineering at the University of Patras, Greece, and 

a Research Professor of Chemical Engineering and Engineering and 
Public Policy at Carnegie Mellon University in Pennsylvania. He holds 
a Dipl. Ing. in Chemical Engineering from the University of Patras 
and an M.S. and Ph.D. in Chemical Engineering from the California 
Institute of Technology. His research areas include the study of multi-
phase atmospheric chemistry as it relates to photochemical smog and 
acid deposition, as well as topics related to global climate change. 
The medal will be presented to Professor Pandis during the EGU An-
nual Assembly in April 2021, in a special ceremony organized by the 
EGU’s Atmospheric Sciences Division.

...in the news

SPEAKERS
CORNER

RESPONSIBILITY The more privilege you 
have, the more opportunity you have. The 
more opportunity you have, the more respon-
sibility you have.
- NOAM CHOMSKY

DARING If you dare nothing, 
then when the day is over, 
nothing is all you will have 
gained.
- NEIL GAIMAN

NICHOLAS GEORGIOU

DIMITRIS PSILLAKIS

VASSILIS THEMELIDIS
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ARGO 2020 AWARDS

The Argo Awards, celebrating the accomplishments of Greeks liv-
ing abroad, were presented to eight outstanding women and men 
in an online award ceremony that took place on October 22, 2020, 
hosted by journalist Pavlos Tsimas. The awards were presented 
under the auspices of H.E. Katerina Sakellaropoulou, President of 
Greece, with the Vice President of the European Commission Mar-
garitis Schinas also giving an address. 
The winners of the 2020 Argo Awards are:
Culture and Arts: Teodor Currentzis, conductor (Russia)
Entrepreneurship: Albert Bourla, Pfizer Chairman and CEO (USA)
Gastronomy: Asimakis Chaniotis, Michelin Star chef (England)
Humanitarian: Dr. George Velmahos, Professor of Surgery at Har-
vard Medical School (USA)
Innovation: Michael Tzannes, angel investor (USA)
Public: Linos-Alexandre Sicilianos, President of the European 
Court of Human Rights (France)
Science: Professor Eleftheria Zeggini, Director of the Institute 
of Translational Genomics in Helmholtz Zentrum München in 
Neuherberg (Germany)
Sports: Giannis Antetokounmpo, basketball player (USA)
“We all know that the Greeks of the diaspora excel in most as-
pects of social life, produce acclaimed scientific work, discover 
innovative solutions, hold leading positions in large companies, 
promote the arts and culture, are pioneers in the field of human-
ities and have made great achievements in sport. They are thus 
among the best in their field and industry, vindicating their ef-

forts in difficult conditions,” said Professor Vassilios Skouris, 
former President of the European Court of Justice and head of 
the Argo Awards selection committee. “In fact, with the forced 
relocation of many remarkable young scientists and executives 
during the Greek economic crisis of the last decade, the number 
of highly educated Greeks abroad increased geometrically, de-
priving our country to some extent of valuable human capital,” 
he continued. “Those of us who have lived abroad are proud to 
note that the Greeks of the diaspora maintain their traditions and 
ties to their homeland. Many of them want to return and many 
of them do, thus offering their experience for the benefit of all.”
The Argo Awards are organized and presented by Argo, the 
Hellenic Network in Brussels, which was founded in 2014 as an 
initiative of Greeks living in the Belgian capital who wanted to 
highlight Greece’s extroversion, creativity, cosmopolitanism, and 
open horizons.

GRUBER AWARD FOR YOUNG GREEK SCIENTIST 
Young Greek scientist Ioannis Liodakis, of the 
Finnish Centre for Astronomy with ESO (FIN-
CA) at the University of Turku, is one of the 
three outstanding early-career astrophysicists 
that will receive the 2020 Gruber Fellowship. 
Established in 2011, the Gruber Fellowship is 
awarded annually by the International Astro-

nomical Union, supported by The Gruber Foundation (TGF), to 
assist promising young researchers in astrophysics. Until now, 
the Foundation has provided $50,000 each year, divided equally 
between two researchers, but additional funding from TGF this 
year has made it possible to support a third young scientist.
Liodakis has recently embarked on a postdoctoral appointment 
studying the emission processes in blazars, a subclass of active 
galactic nuclei (AGN) that host the most massive black holes at 
their centers and produce highly relativistic jets. He plans to use 
a portion of the fellowship to promote diversity and inclusion 
within astronomy through international visitor programs at FIN-
CA, having previously led similar projects at Stanford University.
“I am greatly honored to be selected as one of the 2020 TGF fel-
lows,” Liodakis said. “It is incredibly rewarding to see my work 
recognized by the community. The Gruber Fellowship will not 
only support my research, but will also allow me to continue my 
efforts to increase diversity and inclusion in astrophysics, by sup-
porting collaborative trips from researchers in typically under-
represented countries.”

COMPASSION The greatness of a 
community is most accurately mea-
sured by the compassionate action 
of its members.
- CORETTA SCOTT KING

HUMANITY The fact that we are human 
beings is infinitely more important than 
all the peculiarities that distinguish hu-
man beings from one another.
- SIMONE DE BEAUVOIR

OBSTACLES The worst walls are 
never the ones you find in your way. 
The worst walls are the ones you put 
there—you build yourself.
- URSULA K. LE GUIN

PROFESSOR  
ELEFTHERIA ZEGGINI

DR. GEORGE  
VELMAHOS

MICHAEL TZANNES

GIANNIS  
ANTETOKOUNMPO

TEODOR CURRENTZIS

LINOS-ALEXANDRE 
SICILIANOS

ALBERT BOURLA

ASIMAKIS CHANIOTIS
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SHAPING TOMORROW

You’ve stepped into your new role as 
Director General of TAXUD as the tran-
sition period for the UK’s withdrawal 
from the European Union comes to an 
end. How can stakeholders across Eu-
rope expect to be impacted?
The end of the transition period will have 
major consequences, particularly for Eu-
ropean businesses trading with the UK. 
Businesses need to be ready for inevitable 
changes in tax and customs procedures and 
additional formalities to account for. We 
strongly encourage traders to inform them-
selves on the steps they need to take before 
the end of the year. Talk to your national 
authorities, and get ready ahead of time. 
Also know that we are doing the same. EU 
Member States have employed and trained 
thousands of new staff and invested in smart 
solutions so that border procedures can run 
as smoothly as possible after January 1.
 
Within the Union, disagreements be-
tween Member States (MS) are hold-
ing up the switch to a streamlined 
destination-based VAT regime for B2B 
goods cross-border transactions that 
could significantly improve transac-
tional transparency and reduce VAT 

fraud, which is tens of billions each 
year for B2B cross-border sales. Do 
you believe that the transition to a 
new system can soon be agreed upon 
unanimously?
In 2018, the Commission proposed a ma-
jor overhaul of the current VAT rules. 
Under the reform, VAT would be charged 
on cross-border sales between businesses, 
which could decrease VAT fraud by 80%. 
MS are still discussing this proposal. Of 
course, I would absolutely favor an agree-
ment on this as quickly as possible.
In the meantime, several measures have al-
ready been put in place. MS have agreed on 
new VAT rules for EU companies trading 
in goods and services online. This alone 
should increase VAT revenue from online 
sales by €7 billion a year.

In July, the Commission also published an 
ambitious new Tax Package, to further re-
inforce the fight against tax abuse and help 
tax administrations keep pace with a con-
stantly-evolving economy. The Commission 
is working to introduce a common, stan-
dardized, EU-wide system for withhold-
ing tax relief at source, accompanied by an 
exchange of information and cooperation 
mechanism among tax administrations. 

MS are working on using new tech-
nologies to improve cooperation and 
information sharing in order to combat 
fraud and tax evasion. How is Greece 
faring on this front? What kind of tech-
nical and political cooperation is re-
quired to allow the country to achieve 
the desired results, both internally and 
as part of the European family?
The problems Greece is facing are the same 
problems the EU is confronting as a whole. 
The rapid rise of e-commerce means that 
tax evasion is becoming increasingly diffi-
cult to spot. To keep up, we need to step up! 
That means giving national tax authorities 
the right tools to work effectively, cooperate 
and exchange information. We are already 
working on that. In July, we published an 
initiative to extend EU tax transparency 
rules to digital platforms. MS will auto-

In July this year, Gerassimos Thomas stepped down from his 
position as Deputy Minister for Environment and Energy of 
the Hellenic Republic to take up his role as the new Director 
General of the European Commission’s Directorate General for 
Taxation and Customs Union (DG TAXUD). T.C. Lowrie reached 
out to him to talk about the challenges ahead, efforts to reform 
taxation in the EU, and his hopes for a sustainable future.

Laying the Groundwork 
for Sustainable Growth

TAX ADMINISTRATIONS IN THE 21ST 
CENTURY HAVE TO BE DIGITAL AND  
DATA DRIVEN
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matically exchange information on income 
generated by sellers on digital platforms and 
identify situations where tax should be paid. 
These measures are part of a broader strat-
egy for creating an EU tax environment fit 
for the digital age. Tax administrations in 
the 21st century have to be digital and data 
driven. This will help both cut compliance 
costs for businesses and MS and step up the 
fight against tax abuse. The Recovery and 
Resilience Facility (RRF), part of the EU’s 
major recovery plan, can help finance the 
transition to digital tax administrations in 
the EU. Moreover, we need to make sure 
that our tax systems are adapted to the new 
ways value is generated in the digital econo-
my. Digital giants benefit enormously from 
our Single Market, even more so during the 
pandemic, so it only makes sense that they 
would also contribute to the recovery. The 
Commission is preparing a proposal for a 
digital levy to help finance the digital tran-
sition via the Recovery and Resilience Plans 
(RRPs)—at least 20% of their expenditure 
will be related to digital. 
Discussions on digital taxation are current-
ly ongoing in the G20 and the OECD. The 
EU is supporting this process and favors 
a global approach in this area. But should 
there be no global agreement, the EU will 
come forward with its own proposal for 
the fair taxation of the digital economy. No 
company should escape taxation by playing 
with international tax loopholes, but equal-
ly, no company should pay more than what 
they rightfully owe. 
We are also working to ease compliance 
for honest businesses. New rules governing 
VAT for distance sales should reduce the 
administrative burden for online business-
es by up to 95%, saving them more than €2 
billion per year. Greece is one of the coun-
tries that is prepared from a technical point 
of view to make the required IT changes in 
its tax and customs systems and put these 
rules in place.

While cross-border taxation, Brexit, 
and Covid-19 dominate headlines, oth-
er key issues such as climate change 
also remain to be dealt with. What 

are your thoughts on Europe’s ability 
to push forward with effective energy 
and climate policy whilst also foster-
ing speedy economic recovery from 
the current crisis? 

Fighting climate change and supporting 
recovery can go hand-in-hand. The EU 
has committed to harnessing the potential 
of green growth to help Europe bounce 
back. You can already see this commitment 
translate into policy and action. From new 
funding instruments for MS, such as the 

Next Generation EU Fund of which €72 
billion will go to Greece, to new ways of 
financing the EU budget itself, Europe has 
put climate at the top of its agenda; 37% of 
each Recovery and Resilience Plan has to be 
related to climate. 
Environmental taxes, for example, can deliv-
er on many fronts. They are growth-friend-
ly, as they encourage investment in clean, 
innovative processes, which boost competi-
tiveness. They also encourage more sustain-
able behavior and can help offset the costs 
of the environmental transition.
We have therefore started the process of re-
vising EU rules on energy taxation and re-
moving the implicit subsidies for fossil fu-
els. We are also developing a carbon border 
adjustment mechanism (CBAM), putting a 
carbon price on imports to address the risk 
of carbon leakage. The CBAM proposal is 
developed together with a reformed and 
possibly extended Emissions Trading 
Scheme. While the CBAM is mainly a cli-
mate-policy instrument, it can also raise 
revenue to directly contribute to the recov-
ery. These three proposals will be part of 
the “Fit for 55” package, concrete measures 
to support our commitment to increasing 
the 2030 target for emissions reductions to 
at least 55%. 

THE EU HAS 
COMMITTED TO 
HARNESSING THE 
POTENTIAL OF 
GREEN GROWTH 
TO HELP EUROPE 
BOUNCE BACK
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RESPONSIBLE BUSINESS

 I n 2017, organizations from Denmark, 
Austria, the United Kingdom, Ger-
many, France, Croatia, Italy, and the 
Netherlands, building on the legacy of 
the Bike2Work project, decided to es-

tablish the Cycle Friendly Employer Certi-
fication Consortium in order to implement 
the Cycle Friendly Employer (CFE) Certi-
fication Framework at the national level. 
Three years later, the certification is now 
being implemented in 17 countries across 
Europe, and Greece is one of them.
CFE certification is intended to help Euro-
pean companies improve the situation for 
employees that cycle to work and also to 
create awareness for cycling and promote 
it in everyday life, regardless of whether or 
not they can cycle to work.

BENEFITS FOR BUSINESSES
Cycling can contribute to the success of a 
business or organization, and supporting 
employees getting to work by cycling is a 
worthwhile investment. Studies show that 
physical activity and air quality have a big 
impact on personal wellbeing, but compa-
nies can also benefit from them: Healthy 
employees are more productive, and em-
ployees who commute by bike are on time, 
more alert and less prone to stress.
• �Bicycle-friendly measures increase the 

number of employees that cycle to work, 
promoting exercise and boosting employee 
health and wellbeing; notably, employees 
who cycle to work take a third less sick days 

than their counterparts who travel by car. 
• �Bicycle-friendly measures also contribute 

to environmental preservation and are 
an essential part of sustainable mobility 
management.

• �Bicycle-friendly measures also help com-
panies save money on infrastructure, as 
bicycle parking facilities take up consid-
erably less space than car parking spaces.

MANDATORY CRITERIA  
TO GET CERTIFIED
There are two criteria that a company must 
meet to get CFE certified:
1. Bicycle company coordinator
The company must appoint a bicycle coor-
dinator, who should have all information 
on cycling and be well informed about mo-
bility alternatives and mobility policy. 
2. Qualitative bicycle parking
The company must provide quality bicycle 
parking close to the compa-
ny's entrance, with suitable 
racks available with options to 
lock both the front wheel and 
the bicycle frame.

HOW IS THE  
CFE-CERTIFICATION  
CARRIED OUT?
There are three key steps to 
getting CFE certified:
Stage 1: Self-evaluation
The self-evaluation form al-
lows interested companies to 

determine whether or not they can achieve 
enough points for a positive evaluation. If 
the company’s score per category is suffi-
cient, the company can move to Stage 2.
Stage 2: On-site audit
Once the company has obtained a satisfac-
tory score, an auditor will verify how the 
company performs in six action fields—In-
formation, communication, and motivation; 
Coordination, organization; Service; Facili-
ties; Parking management as a complemen-
tary measure; and Customer traffic—and 
draw up a detailed report with a score and 
feedback for each field.
Stage 3: Certification
Companies that achieve satisfactory scores 
in each category receive the CFE label and 
are awarded a CFE certificate. 

THE ADDED VALUE
CFE certification raises a company’s profile 
as a quality employer who cares for the health 
and wellbeing of its employees, signaling that 
the company is able to innovate sustainably, 

to carry out structural changes 
and to meet future challenges.
The certification is cost effec-
tive and easy to implement 
and also promotes cycling as 
the logical option for short 
distances. And let’s not forget 
that during challenging times, 
such as the ones we find our-
selves in today due to the 
Covid-19 pandemic—cycling 
can provide a safe means of 
transportation for distances up 
to 10 kilometers. 

The Cycle Friendly Employer Certification framework 
establishes a European standard for bicycle-friendliness in the 
European workplace.

Cycle Friendly Employers
A EUROPEAN CERTIFICATION THAT PROMOTES SUSTAINABLE MOBILITY
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PAPAGEORGIOU

Development Director, 
Cities for Cycling NGO
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Big Bend National Park
TEXAS

★ DESTINATION USA ★

Praised for their beauty, biodiversity and scientific value, the United States’ national parks  
are undeniably among the country’s greatest treasures. From Acadia to Zion,  

Business Partners showcases the 61 bastions of the USA’s extraordinary natural heritage.

 O ften described as Texas’s gift to the nation, Big Bend is a breathtaking na-
tional park located in West Texas. Named for the prominent bend in the Rio 
Grande River along the U.S. – Mexico border, the park encompasses a large 
and remote part of the Chihuahuan Desert, as well as the Chisos Mountains, 
the southernmost mountain range in the mainland United States. 

From an elevation of less than 1,800 feet along the Rio Grande to nearly 8,000 feet in 
the Chisos Mountains, Big Bend includes massive canyons, vast desert expanses, forest-
ed mountains, and an ever-changing river. It is one of the largest, most remote and least 
visited national parks in the contiguous United States, making it an ideal destination for 
anyone wishing to explore one of the last remaining wild corners of the country. The prima-
ry attractions are its hiking and backpacking trails, rafting and canoeing, park ranger-led 
programs, scenic drives, historic sites, birdwatching, and stargazing. Visitors can explore 
the magnificent landscape, discover the park’s rich geologic history and fascinating array 
of fossils, including sea fossils and dinosaur bones, and learn about the area’s cultural and 
natural history over some 130 million years. 
Thanks to its extraordinary biodiversity and unspoiled wilderness, Big Bend was also des-
ignated a UNESCO Biosphere Reserve in 1976 and an International Dark Sky Park in 2012.

Key Sites: Chisos Basin, Persimmon Gap, Santa Elena Canyon, Grapevine Hills, the Mule Ears
Key Routes and Trails: Chimneys Trail, Hot Springs Canyon Trail, Marufo Vega Trail, Ross 
Maxwell Scenic Drive, South Rim 

QUICK FACTS
ESTABLISHED
June 12, 1944 

LOCATION
Texas

NEAREST TOWN
Alpine

AREA
801,163 acres (3,242.19 km2)

WILDLIFE 
Big Bend’s varied array of habitats 
support more than 1,200 species of 
plants, 11 species of amphibians, 56 
species of reptiles, 40 species of 
fish, 75 species of mammals, over 
400 species of birds, and about 
3,600 species of insects. The park 
boasts more types of birds, bats, 
butterflies, ants, scorpions, and cacti 
than any other national park in the 
United States.

MORE INFO:
www.nps.gov/bibe/ 

RIO GRANDE RIVER FLOWS THROUGH SANTA ELENA CANYON IN BIG BEND NATIONAL PARK
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BUSINESS STORIES

A RESILIENT SET OF NUMBERS  
IN A CHALLENGING ENVIRONMENT 
According to the company’s financial re-
sults for the third quarter, despite nega-
tive effects from Covid-19, OTE Group’s 
consolidated revenues decreased by just 
0.8% in Q3 2020, to €1,003.6 million, while 
Group adjusted EBITDA was up in the 
quarter and nine months. The Group’s Ad-
justed Free Cash Flow after leases reached 
€129.5 million in the quarter. In Greece, 
revenues were down 1.1% mainly due to 
limited roaming activity, while adjusted 
EBITDA margin after lease (AL) stood at 
a strong 42.7%. Mobile data traffic was up 
54% compared to the prior-year period, as 
average monthly usage reached 4.4 GB per 

subscriber. In fixed telephony, OTE posted 
another quarter of positive net additions 
in retail broadband customers, to reach 
2,104k. With fiber penetration now total-
ing 42% of total fixed broadband subscrib-
ers, OTE still enjoys strong upside poten-
tial. Shareholder remuneration for 2020 is 
planned to reach €400 million.
 
OTE’S FTTH LINES TO REACH 300K BY 
YEAR-END DESPITE THE LOCKDOWN
OTE Group is currently implementing a 
four-year €2 billion investment plan for de-
veloping state-of-the-art networks, to boost 
Greece’s economy and lead the country into 
the digital era. Its investment in the Fiber 
to the Home (FTTH) network throughout 

Greece, one of the largest telecommuni-
cations infrastructure upgrade projects 
in recent decades, is ongoing despite the 
pandemic restrictions. The Group has in-
stalled over 75% of the total FTTH lines in 
Greece. There are over 250,000 households 
and businesses throughout the country 
with access to the unlimited potential of 
FTTH, enjoying internet speeds of 100 and 
200 Mbps, with the possibility of upgrading 
to 1 Gbps in the future. The Group’s goal is 
for FTTH to reach over 300,000 homes and 
businesses by the end of 2020.

SUSTAINABILITY IN TIMES OF CRISIS 
The Covid-19 pandemic has changed peo-
ples’ lives. In these difficult conditions, 
OTE Group has stood by its customers 
and by society, investing more than €12 
million in actions and initiatives to enable 
communications and entertainment, sup-
port employment and education, provide 
digitalization solutions for the State, and 
support vulnerable social groups. First and 
foremost, the Group implemented specific 
actions to ensure the health and safety of 
its people. In this context, 13,000 of its em-
ployees worked from home during the pan-
demic, also ensuring business continuity, 
and customer care.

With its extensive investments in infra-
structure, its customer-centric philosophy, 
and a concrete strategy for sustainable 
growth, OTE navigates through turbulent 
times creating value for all its stakeholders 
and utilizing technology to create a better 
world for all. 

OTE Group is one of the most important pillars of the Greek 
economy and a paradigm of progress in difficult times. Following 
its turnaround and growth course in the decade of Greece’s 
economic crises, the company is yet again demonstrating its 
ability to overcome crises, with a solid performance despite 
the total disruption caused by Covid-19. Amidst the pandemic, 
OTE protected its top line, continued to invest in state-of-the-art 
infrastructure, and cared for its employees and society at large. 

OTE Group
RESILIENCE AMIDST THE PANDEMIC

This advertorial is part of Business Partners’ 
Business Stories series, which showcases 
success stories and highlights key topics in 
Greece’s contemporary business environment.
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G R  F O R 
GROWTH

At a special ceremony that took place at the New Acropo-
lis Museum in October, with yourself alongside Microsoft 
President Brad Smith and Greek Prime Minister Kyriakos 
Mitsotakis, it was announced that Microsoft will build its 
first data center region in Greece. How will this contribute 
to the country’s position in the global tech landscape?
Let me start by saying that Microsoft has a rich 28-year history in 
Greece, with a growing ecosystem of 3,000 partners and custom-
ers, including startups, enterprises and NGOs.
With our plans for Microsoft’s first datacenter region in the coun-
try and the holistic GR for GRowth plan, we are building on this 
work, leveling up our contribution to the country’s economy. Our 
commitment is to be a technology ally in driving growth, now and 
for the generations to come. It is the largest investment Microsoft 
has ever made in Greece, and it absolutely reflects our confidence 
that our world-leading datacenter technology will enable innova-
tion and will accelerate digital transformation across industries, 
thus contributing to Greece’s economy. The establishment of the 
data center region is adding Greece to the world’s largest cloud 
infrastructure footprint and provides a competitive advantage to 
the country’s digital economy. It paves the way for local compa-

nies—big enterprises and small and medium businesses, startups 
and institutions—to fully utilize the potential of cloud computing, 
while maintaining the highest cybersecurity, data residency and 
compliance standards combined with improved latency in Greece. 
We believe that this is an opportunity to push Greece forward in 
the global digital race, and for the first time position the country 
among the digital leaders of Europe. 

This investment is part of Microsoft’s GR for GRowth ini-
tiative, which also includes digital skills training for some 
100,000 public and private sector workers as well as educa-
tors and students. What is the significance of such efforts in 
the context of the country’s digital transformation, and what 
else do you think can be done to help streamline this effort?
Our mission is to help Greece advance, enabling people, business-
es and the country to recover and reimagine their journey towards 
growth—that is what GR for Growth is all about. 
Helping individuals and organizations acquire and develop the 
skills needed to be successful in the digital economy is key to 
achieving this. The Covid-19 crisis has demonstrated the power of 
the cloud and digital technology as never before. As our CEO Sa-

THE INTERVIEW

Following months of negotiations between the US tech giant and the Greek 
government, in October this year Microsoft announced a significant technology 

commitment to support the people, government and businesses of all sizes in Greece 
with technology and resources to create new opportunities for growth. Business 

Partners spoke to Theodosis Michalopoulos, General Manager of Microsoft Greece, 
Cyprus and Malta, about the significance of this agreement and the new prospects for 

Greece moving forward into its digital transformation.
COVER & INTERVIEW PHOTOS: © PANOS GIANNAKOPOULOS
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tya Nadella recently noted, “We’ve seen two years’ worth of digital 
transformation in two months.” In the context of continued disrup-
tion, adaptation and accelerated transformation across every indus-
try, advancing skills has never been so critically important. When 
we think about skills, it’s a multi-dimensional picture, so our plan 
targets different audiences, through different channels. For exam-
ple, when it comes to IT pros and developers, we will focus on en-
hancing their already advanced skills. When it comes to the work-
force of our broader ecosystem of customers and partners, we aim 
at increasing their digital capability in order to enable organizations 
to realize the potential of the cloud and AI. And of course, future 
generations need to be equipped with digital skills in order to be 
ready for tomorrow’s world. So, what to expect over the next five 
years? A three-pronged skilling program that includes online and 
physical courses and workshops: The broad and dedicated upskill-
ing of Microsoft’s customer and partner ecosystems. The launch 
of a new skilling initiative in collaboration with the government 
specially designed for the civil servants covering the public-sector 
needs of modernization and digitization. Expansion and further 
investment in the existing programs with ReGeneration focusing 
on youth, unemployed and underserved communities, leveraging 
LinkedIn Learning, MS Learn and GitHub training programs.
In this journey, we know that we are not alone. In order to succeed, 
we need broader synergies and coalitions, collaboration between 
the private and public sector, collaboration with our country’s uni-
versities and schools. Only then we can ensure that every person 
has the skills needed to fully participate in our digital societies and 
economies. And one more thing: In the digital age, learning has 
become a life-long endeavor: a mindset not an activity, a culture 
not a curriculum. Just as deploying remote working tools does not 
automatically lead to better collaboration, offering courses to em-
ployees is only the first step, not the ultimate goal. 

You have stated that this initiative will make businesses as 
well as the public sector more competitive and that this will 
boost Greek companies and drive job creation. Can you 
elaborate on how Greek business, and Greek society at 
large, will benefit from this investment?
This investment is our contribution to creating a digitally friend-
ly environment providing the technology that allows everyone to 
build a truly global business, today, here in Greece. It is a call to 
action for every organization that wishes to advance, and I strong-
ly believe that the core of the Greek economy, small and medium 
enterprises, should grasp this opportunity to scale and move to 
new levels, with an eye to the world. There is no doubt that today, 
the cloud is transforming every industry and sector more than 
ever before! Unfortunately, in the past years, we have seen Greece 
on the last positions of the Digital Economy and Society Index, 
and we have also witnessed our great talent and brains leaving the 
country in search of opportunities and a better future elsewhere. 
We have also witnessed some hesitation in the adoption of cloud 

TO SUCCEED, WE NEED 
BROADER SYNERGIES 
AND COALITIONS, 
COLLABORATION BETWEEN 
THE PRIVATE AND PUBLIC 
SECTOR, COLLABORATION 
WITH OUR COUNTRY’S 
UNIVERSITIES AND 
SCHOOLS

“
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THE INTERVIEW

technologies, which is now beginning to change, especially after 
the pandemic. In recent months, there has been an incredible em-
brace of digitization, primarily out of need, which thankfully is 
here to stay. Also, the government is adopting cloud technology, 
and as citizens, we have all been experiencing the benefits of it, 
through the various digital public sector services now offered. To 
round it up, in our experience, a Microsoft data center based lo-
cally supports and stimulates all the above notions. Therefore, eco-
nomic development comes by enabling companies, governments, 
and regulated industries to realize the benefits of the cloud for in-
novation and new projects, as well as bolstering the technology 
ecosystem that supports these projects. Regarding job creation, it 
is generated indirectly as a result of increased revenue. 

Tell us a bit about the digitization of Ancient Olympia. Is this 
project part of Microsoft’s investment in Greece as well? 
Over the coming years, Microsoft is pursuing several strategic ini-
tiatives in Greece around skilling, datacenter development, and 
artificial intelligence, among other focus areas. The specific project 
is part of Microsoft’s AI for Cultural Heritage global program. The 
company is collaborating with the Ministry of Culture and Sports 
to bring the Ancient City of Olympia to life using artificial intelli-
gence, augmented reality and other technologies. The immersive, 
3D presentation of the monuments and artifacts will give people 
around the world the opportunity to experience them as they were 
nearly 3,000 years ago. The project has been approved by the Ar-

chaeological Council (KAS) and will be available in 2021. It has 
been a great honor for all of us to be able to create new ways to 
digitally preserve, celebrate and experience the culture of Greece 
and open it up to the world—where it belongs—once again.

The American-Hellenic Chamber of Commerce has worked 
consistently throughout its history—and particularly over 
the past decade—to promote the adoption of new technol-
ogies and support digital transformation in Greece, often 
working in cooperation with tech giants such as Microsoft. 
What are your thoughts on the Chamber’s role in this and 
on its work with Microsoft in recent years?
I agree, and I would like to stress that especially in the past three 
years—since the highly successful US Pavilion at TIF2018—we 
have been working together closely on various projects which have 
been quite fruitful! I believe the Chamber’s role is important in 
bringing together all the forward thinking and creative forces of 
Greece, under high-end and targeted initiatives. I believe that our 
latest common project, the Digital Sustainability Forum has a lot to 
offer to the public dialogue, as it touches upon critical issues of our 
days such as the digitization of the public sector, AI and democ-
racy, and AI and healthcare, to name a few of the topics already 
discussed. Connecting the public sector and private organizations 
through this initiative, and finding a common ground and under-
standing, will result in new ways of collaboration and will help cre-
ate the broader coalitions needed to move the country forward. 
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THE CORE OF THE GREEK 
ECONOMY, SMALL AND 
MEDIUM ENTERPRISES, 
SHOULD GRASP THIS 
OPPORTUNITY TO SCALE AND 
MOVE TO NEW LEVELS

“





THOUGHT LEADERS

 T Over the past six months, the global Covid-19 pandemic has 
wreaked havoc on economies, and Greece is no exception. The 
unprecedented level of disruption inevitably brought us face-to-
face with a number of challenges and forced us to step up and 
make urgent, necessary, hard choices. Whether this means incor-

porating top-notch technologies and creating a business friendly environment 
to attract new investments or strengthening the role of the private sector and 
shifting to a more export-oriented growth model, we need to move fast. 
In this issue of Business Partners, we have asked Thought Leaders from different 
sectors to focus on their areas of expertise and discuss how we can adopt new 
successful international business models to see ourselves out of yet another crisis.

—ALEXANDRA LOLI

G R E E C E  F O R G E S 
A H E A D
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Rebuilding Greece in the New Normal 
on a Foundation of Trust

 A fter months into the coronavirus 
pandemic and during an aggressive 
second wave, we cannot overstate the 
importance of the moments we cur-
rently live in. The choices we make or 

avoid today and the attitude we maintain in these dif-
ficult times will have significant repercussions for the 
future of our country and our shared prosperity.
Rebuilding Greece after the pandemic will require 
commitment, courage and conviction, not false cer-
tainty about the future or persistence in the old ways 
of doing things.
One might argue that we are still in survival mode, but 
as none of us knows what path the Covid-19 crisis will 
take, we need to change our lens and shift from a today 
to a tomorrow mindset. As an economy and society, 
we need to perceive how major Covid-19-related mar-
ket and societal shifts cause substantial uncertainties 
that need to be navigated and seized as opportunities 
to grow and change. Within this context, our business 
and government leaders must not turn away from 

uncertainty; they must embrace it by building uncer-
tainty into their policy-making and program design. 
They need to envision a number of plausible futures 
for a post Covid-19 world as well as create and employ 
scenarios, in order to make uncertainty a foundation 
of decision-making.
The Covid-19 pandemic already functions as a cata-
lyst for major disruptions and changes in technology 
adoption, ecosystem relationships, market structures, 
and consumer behavior. For Greece, it should lead to a 
different economy. A more resilient economy, diversi-

fied, extrovert, knowledge-based and digital. An econ-
omy built on a new, transformational growth model, 
that will leverage our country’s assets and strengths, 
most importantly the highly educated human capital, 
and will be forged along three main dimensions: an 
attractive investment environment, a future oriented 
educational system, and an efficient, digitally trans-
formed government.
Such a new growth model has been a pressing need 
and an apparent requirement for sustainable eco-
nomic development at least since the beginning of 
the economic downturn. What has now changed is 
the opportunity, the sense of urgency and most im-
portantly, the trust our country has managed to build 
both prior to the coronavirus outbreak—as markets, 
investors and institutions gradually showed confi-
dence in the Greek economy—and from deftly navi-
gating through the first—and hopefully the second—
wave of the pandemic.
As a country, we should seize the opportunity to en-
ergize the Greek society by imagining a successful fu-

ture and embracing trust as the catalyst to get there; 
we need to build on the trust created with stakehold-
ers, inside and outside the country, to implement re-
forms, attract investment and build partnerships and 
alliances. We need to sustain and take advantage of 
this momentum and further enhance trust in our 
community, our capabilities and our future. 
This trust can be the foundation upon which coura-
geous decisions need to be made in the midst of un-
certainty, with the aim to create a new economic mod-
el and leapfrog Greece into the new normal.

COURAGEOUS DECISIONS NEED TO BE MADE IN THE MIDST OF UNCERTAINTY

— BY — 

VASSILIS KAFATOS

Deloitte Partner;  
Vice President,  

American-Hellenic  
Chamber of Commerce
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SUSTAINABLE BANKING

Financing the Future we Deserve

 T he protracted deep crisis caused by the 
global pandemic has led to major in-
ternational initiatives that converge on 
a broader redefining of the content and 
priorities of strategies for sustainable 

development, which remains the crucial issue for all 
countries.
While the pandemic showed how vulnerable societies 
and the economy are to environmental degradation, it 
is particularly encouraging that an international and 
certainly a European consensus and determination 
has emerged to lay solid foundations on a global scale 
for sustainable development that is compatible with 
environmental protection.
The European Union is at the forefront of this drive. 
Its goal of becoming the first climate neutral continent 
by 2050 will require a transformation of the European 
economy as well as considerable investments to increase 
funding for the transition to a low carbon economy. At 
the same time it is clear that coordinated public-private 
sector efforts are needed to address challenges.
That the EU has set specific longterm goals and mobi-
lized enormous resources, around € 2trillion, demon-
strates just how crucial this issue is. Notably, 30% of 
the above funds are earmarked for investments in 
green and digital transformation.
For Greece, this transformation is both a challenge and 
an opportunity, as it will require considerable changes 
that can establish solid foundations for sustainable de-
velopment and a modern, productive and competitive 
economy. Funds exceeding €32 billion have been allo-
cated to Greece and will support this transition. 
For Piraeus Bank, the largest bank in Greece, being 
part of this effort is an obvious strategic goal. We are 
already active participants in one of the foremost in-
ternational initiatives for promoting sustainable de-
velopment: the UNEPFI’s Principles for Responsible 
Banking (PRB). The PRB call on banks to play a key 
role, contributing to the implementation of the Paris 
Agreement and the UN’s Sustainable Development 
Goals by financing sustainable development. The 
PRB constitute the first global framework for banks 
to incorporate sustainable development across all ar-

eas of business, from strategy to portfolio manage-
ment and transactions. 
By incorporating the PRB into our operations, Piraeus 
Bank aims to further boost investments that support 
productivity and employment in fields that are key to 
a sustainable future such as digital transformation, 
agrifood, infrastructure, alternative energy and en-
ergy storage, innovation, and biodiversity protection.
To this end, we develop products and services, using 
Environmental, Social, and Governance (ESG) crite-
ria, to support investment in projects that contribute 
to mitigating the effects of climate change and have a 
positive impact on society. The challenge is to provide 
comprehensive support to Greek companies to invest 
in clean technologies through specialized financial 
tools and consulting services. Our role, but also our 
goal, is to give companies the opportunity to adapt to 
the new model for sustainable development, which 

will allow them to increase their competitiveness and 
access to funding, reduce operating costs and enter 
new innovative fields. 
To effectively implement this strategy, we will make 
use of existing European programs and funding 
mechanisms focused on the green economy, as well 
as the recovery fund. In doing so, Piraeus Bank is in 
line with global trends that in recent years indicate 
growing investor interest in using ESG criteria when 
choosing investments. By attracting ESG investors on 
the one hand and appropriately channeling capital on 
the other, we can do our part for achieving dynamic 
and sustainable economic growth.

THE CHALLENGE IS TO PROVIDE 
COMPREHENSIVE SUPPORT TO GREEK 
COMPANIES TO INVEST IN CLEAN TECHNOLOGIES

— BY — 

CHRISTOS MEGALOU

CEO, Piraeus Bank
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Preparing for What’s Next  
and What Comes Beyond

 T he Covid-19 pandemic hit the Greek 
economy at the dawn of a new phase of 
rapid recovery and sustainable growth. 
As the crisis deepens, it is evident that we 
are now faced with unprecedented eco-

nomic, social and humanitarian challenges, that will 
require a novel, imaginative and formidable response.
At a practical level, this response should address three 
different phases, which we at EY describe as Now, 
Next and Beyond. 
In the immediate term, companies needed to find 
ways to protect human life, manage remote working, 
create mechanisms for managing risks, and ensure 
short-term liquidity. We can reasonably assume that 
this phase is nearing its completion, unless the sec-
ond wave of the pandemic proves much lengthier and 
more severe than the first. 
What have we learned during these eight months of 
the Covid-19 experience? The companies that rose 
to the challenges most effectively were those that had 
already made significant steps toward their digital 
transformation, had established crisis management 
procedures, and had invested in their human capital. 
To survive this phase, determination and adaptability 
were the key requirements. 
We have already begun moving to the Next phase, 
which is really a transitional one, characterized by vol-
atility and great uncertainties. Though companies in 
different sectors have different priorities, they mainly 
need to focus on two fronts: 
• �Adapting their business functions, which involves 

reducing costs, restoring supply chain and customer 
service channels, and streamlining corporate struc-
tures and portfolios; and

• �Strengthening their resilience, based on lessons 
learned during the crisis. This means achieving a 
lower cost base, enhancing people flexibility, diver-
sifying the supply chain, focusing on digitization—
and, in particular, improving digital customer ac-
cess—and strengthening cybersecurity.

Greek companies have experienced such transforma-

tion and restructuring under pressure during recent 
years, but this time they will need to proceed at a faster 
pace to not be outperformed by their global competitors. 
In short: Greek companies must now run a 100-meter 
sprint after just having completed a marathon. 
The real challenge, however, is what we describe as 
the Beyond phase, which will require preparation to 
adapt to a new normal. Disruption and uncertainties 
caused by different—predictable or unpredictable—
forces, are becoming the new normal. We have already 
witnessed how the pandemic has affected the way we 
work, travel, communicate, spend, and save. But it has 
also accelerated several trends that were already in 
motion and may now have an even greater impact on 

the future. According to the EY Attractiveness Survey 
Europe 2020, these include: 
• �A reconfiguration of supply chains, with a new mix 

of reshoring, nearshoring and offshoring.
• �The acceleration in the adoption of digital technolo-

gy, with increased emphasis on AI, data analytics, etc.
• �A sharper focus on climate change and sustainability. 
These trends will have a major impact on the Greek 
economy and its future role in the global ecosystem. 
But they can also be drivers of huge opportunities for 
Greek companies, provided that these companies com-
prehend the scope of the changes that have been set in 
motion, respond promptly and effectively, and focus on 
the long- rather than the near-term. We need to be pre-
pared for tomorrow, as it is only just a day away.

GREEK COMPANIES MUST NOW RUN  
A 100-METER SPRINT AFTER JUST HAVING 
COMPLETED A MARATHON

— BY — 

PANOS PAPAZOGLOU

Managing Partner,  
EY in Greece
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The Consumer Goods Industry 
as an Engine of Growth

 H istory tells us that not only is growth 
possible during a crisis but that fuel-
ing growth is the most effective strate-
gy to alleviate the consequences of any 
crisis. This is an essential mindset to 

have as we all aspire to reignite growth and restart our 
countries’ economies. 
This growth mindset was adopted and demonstrat-
ed by many industries during the pandemic, and 
the consumer goods industry has clearly been at the 
forefront. This is important because consumer pack-
aged goods (CPG) are a fundamental engine of the 
economy. CPG touch billions of people, directly and 
indirectly, every single day. In Europe alone, CPG ac-
count for a market worth approximately $1,300 billion 
(Nielsen), while in Greece, CPG account for almost 
10% of GDP and more than 5% of total employment. 
The CPG industry has been a bedrock of stability es-
pecially in times of crisis and thus has a key role to 
play in economic recovery.
Since the beginning of the Covid-19 crisis, leading 
CPG companies have stepped up as a powerhouse 
of innovation and value creation, serving consumers 
with essential products to help them stay safe, healthy 
and comfortable. They remained agile, responding to 
changing consumer needs and pressures in the supply 
chain, and they continued to grow despite the chal-
lenging environment. As such, they kept on fueling 
the local economy. 
At P&G we have equally played our role as a leading 
consumer goods company, globally, regionally and lo-
cally. Producing everyday essentials brought us to the 
forefront during the pandemic. We were fortunate to 
be able to provide consumers with the products they 
needed to keep going with their lives, and at the same 
time we could step up to contribute to the relief efforts 
of local communities. With a European footprint con-
sisting of 32,000 employees, 32 manufacturing plants, 
hundreds of retail partners, 35,000 suppliers, and 400 
products sold per second, we know that it is our re-
sponsibility and opportunity to not only work towards 

recovery but also shape the future. As we speak, more 
than 2000 P&G researchers are inventing the products 
that Europeans will need in a changing world. Our 
brand and commercial teams are inventing the future 
of brands and retail, so as to serve consumers in every 
context and delight them in their homes and in the 
shops of the future. 
As this crisis continues, we can’t lose focus from creat-
ing value for our consumers, communities and econ-
omies. We should make sure that our products are 
available where they are needed and that they are the 
best they can be for those we serve. We will continue 
to create sustainable and responsible category growth 
and be a lighthouse for doing business the right way. 
This year is going to be another difficult year, but we 
have to continue to look ahead with confidence and 
work hard to get through and out of this crisis stronger 
than before. That’s our job. That’s our responsibility!

IT IS OUR RESPONSIBILITY AND 
OPPORTUNITY TO NOT ONLY 
WORK TOWARDS RECOVERY 
BUT ALSO SHAPE THE FUTURE

— BY — 

DESPINA PASSARIS

Senior Director  
of Communications,  

P&G Central and  
South East Europe
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How a Hybrid Multicloud Strategy 
Overcomes the Cloud Paradox

 P ublic clouds have a lot to offer. Public 
clouds bring agility, elasticity and speed, 
which make a company’s IT department 
a lot more responsive to the needs of its 
business. By shifting workloads to the 

cloud, businesses aspire to make great strides in re-
ducing costs and boosting productivity. This allows 
them to focus on their core operations and more 
quickly pivot to new market opportunities. 
But, as exciting as public clouds are, businesses that rely 
on them inevitably run into a paradox: More and more 
of their data fall hostage to one cloud. Fear of vendor 
lock-in has quickly become a widespread concern. A 
study published by Morning Consult shows that 86% 
of IT decisionmakers say that vendor lock-in by a cloud 
provider is a key concern in their purchasing decision.
Vendor lock-in is about more than just not being able 
to move to a different vendor. With each cloud choice 
that a company makes, comes a set of assumptions 
around everything from the developer tooling to the 
application capabilities they use. By overrelying on 
one public cloud, companies can place themselves on 
a set path and find it difficult to change developers’ 
habits over time.
A public cloud-only strategy presents other challenges. 
Companies have unique needs around their data and 
workloads that public clouds alone cannot satisfy. This 
is especially true for companies operating in highly 
regulated industries that need to address specific con-
cerns related to compliance and data protection.
Security is a major concern as well. In fact, security is 
by far the most important attribute when determining 
a cloud provider, with nearly 6 in 10 IT decisionmak-
ers ranking it first among tested factors, according to 
data provided by Morning Consult. This, in part, ex-
plains why the vast majority of the world’s workloads 
remain in private data centers. 
The benefits of hybrid multicloud are freedom and 
flexibility. When it comes to cloud, companies are 
truly on a journey. They need help crafting strategies 
that are unique to the environment they live in, the 
challenges they face, and the opportunities that will 
determine their future. 

The world is chaotic and uncertain. Competition, 
market forces, tougher regulations, geopolitics, con-
stant shifts in consumer demands and expectations—
all of these reasons, among many others, mean that 
companies need to overcome the cloud paradox so 
they can be free to make critical decisions about the 
future of their IT infrastructure.
What businesses need, now more than ever, is the 
freedom to securely deploy, run and manage their 
data and apps on the cloud of their choice—without 
running the risk of being locked in. 
This is exactly the value that a hybrid multicloud ap-
proach brings to large businesses. It gives them the 
freedom and flexibility to host their own software 
one day, move that same setup to a cloud provider the 
next, and still have the freedom to change cloud pro-
viders down the road.
A hybrid multicloud approach also brings all of the 
benefits of a public cloud to other parts of a company’s 
IT environment. It allows companies to gain visibili-
ty and control over their entire infrastructure and, in 
turn, do business and bring their innovations out into 
the world in a much more secure and efficient manner.

THE BENEFITS OF HYBRID MULTICLOUD ARE 
FREEDOM AND FLEXIBILITY

— BY — 

SPYROS POULIDAS

CEO, ΙΒΜ Greece and 
Cyprus, Vice President, 

Enterprise and Commercial, 
Portugal, Greece and 

Cyprus, Israel
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A Future for Tourism

 T he worldwide lockdown that we are ex-
periencing is something that nobody 
could have imagined. In the past 20 
years, major events such as 9/11 and the 
MERS, SARS and swine flu outbreaks 

altered tourism on a global level, yet the Covid-19 
pandemic is unlike anything we have experienced so 
far. In this very difficult conjuncture, ruled by fear and 
lack of security, it is our duty to carefully study these 
developments, understand the situation, adapt, and 
levelheadedly draft an action plan for the future. We 
have to see this problem as an opportunity, to priori-
tize we over me, and to invest in tourism in new ways. 
In the past, tourism has shown resilience, and I believe 
that we can expect it to do the same in the present. 
Certainly, we will need time to recoup from this crisis. 
According to the World Tourism Organization’s latest 
estimates, the return to a (new) normality is based on 
three parameters: first, on restoring the traveler’s psy-
chology and confidence to travel again (sense of secu-
rity and evolution or not of the pandemic); second, the 
gradual reduction in travel restrictions; and third, the 
prevailing economic conditions (current and future).
The first two will gradually return, but the deterioration 
of the economic climate may delay the return to pre-
vious numbers. The general estimation is that in 2021, 
tourism in Greece will face a reduction in arrivals of 
50% in comparison to 2019. Recuperation is expected in 
2022 (around 75% occupancy in comparison to 2019), 
but everything rests on whether or not an effective vac-
cine will have been developed, as well as the respective 

medicine, so that this problem can be faced head-on. 
The only certainty is that the new normal will be dif-
ferent in every possible way. The modern need for new 
experiences that offer emotional growth will multiply 
after self-isolation. This takes on another dimension, 
and because this need has been suppressed due to 
Covid-19, I predict that there will be a strong recovery 
from 2023 onwards. In this context, I consider three 
things to be vital for the next day of tourism: adapt-
ability, sustainability and, of course, a digital transfor-
mation in preparation for this new era.
The generations that will be our future visitors will be 
in the majority millennials and generation Z, gener-
ations born into technology, who want to travel the 
globe and gather unique experiences. They are long-
ing for the planet; society and the environment will be 
at the center of their thinking.
This is the right time to look at the future with fresh 
eyes and create a new narrative based on human val-

ues, experiences and sustainable development. Beyond 
the sun and the sea, the new narrative must highlight 
Greek gastronomy and wine, the country’s unique 
products, the culture, the young people, the modern 
art, the new Greece as a whole. Every place in this 
country is unique and has a fascinating story to tell. 
Every day, every season, all year. Greece is an open 
country, with open people, with an open heart, who 
know how to welcome travelers from all over the world 
all year round and offer them unique experiences. This 
will set us apart and give us the competitive advantage 
that will take us safely the next day. 

THIS IS THE RIGHT TIME TO LOOK AT THE 
FUTURE WITH FRESH EYES AND CREATE A 
NEW NARRATIVE BASED ON HUMAN VALUES, 
EXPERIENCES AND SUSTAINABLE DEVELOPMENT

— BY — 

YIANNIS TSAKALOS

CEO, AQ Strategy
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DIRECTORY 2021

READERSHIP AND DISTRIBUTION
The readership of the American-Hellenic 
Chamber of Commerce’s annual directory 
consists of approximately 50,000 readers; 
top-flight individuals, decisionmakers, and 
opinion leaders. The Directory is available 
for sale to the general public and is sent free 
of charge to all member companies of the 
Chamber, as well as key organizations, em-
bassies, consulates, government agencies, 
foreign and Greek chambers of commerce, 
Greek ministries, and various bodies and 
institutions in the United States.

REACHING DECISIONMAKERS
Established in 1932, the American-Hel-
lenic Chamber of Commerce is one of the 
most well established, active, and forward 
looking chambers of commerce in Greece. 
This makes AmCham’s annual Directory 
one of the best choices for advertisers who 
want to reach decisionmakers not only in 
Greece but also in the trans-Atlantic busi-
ness market.

The annual Directory of the American-Hellenic Chamber  
of Commerce is one of the most reliable sources of 
information on doing business in Greece and is used by 
professionals to identify new business relationships, new 
suppliers, and new services.

Be A Winner
LEAVE NOTHING TO CHANCE

DIRECTORY

AMERICAN-HELLENIC
CHAMBER OF COMMERCE

AMCHAM.GR 

“Our annual edition of the Directory provides detailed, up-
to-date information about the Chamber, its members and 
its activities, all showcasing our Chamber’s potential as a 
leading business organization. The Directory presents a 
clear overview of the Greek economy and the country’s 
business and investment environment, and includes 
essential information for companies and entrepreneurs 
that want to effectively conduct business in Greece.” 

ELIAS SPIRTOUNIAS 
Executive Director, AmCham Greece

“At this crucial time, I invite you to find out more 
about our Chamber’s annual Directory and the unique 
opportunities it presents to promote your business and 
reach key audiences in Greece and across the United 
States. At the same time, I urge you to advertise in 
Directory 2021 in order to contribute to the various 
initiatives we are called upon to undertake to alleviate 
this unprecedented crisis.” 

NIKOLAOS BAKATSELOS 
President

FOR MORE INFORMATION, CONTACT DIRECTORYADS@AMCHAM.GR
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FOREIGN SERVICE

BUILDING MOMENTUM

Ms. Lee, what drew you to a career in 
the Foreign Service, and what sparked 
your interest in the Eastern Mediterra-
nean in particular?
I was the Acting Deputy Director at the Israel 
and Palestinian Affairs Office in Washington 
D.C. when Secretary Pompeo was in Israel for 
the signing of the trilateral mechanism with 
Israel, Greece, and Cyprus for regional coop-
eration in a number of areas, including energy. 
This experience piqued my interest in learning 
more about regional opportunities to promote 
and enhance economic security in the region. 
I sensed that something very significant was 
afoot. So, when the chance arose for me to 
become the Consul General in Thessaloniki, 
I knew that I had to throw my hat in the ring. 

As for why I joined the Foreign Service: For me, diplomacy is 
one of the few careers that merge meaningful public service, 
the ability to shape U.S. foreign policy, and opportunities for 
continuous growth and learning. I was a law student when Sep-
tember 11 happened, and many of my law school colleagues 
who were poised to enter private practice decided to join the 
military as JAGs or some form of public service instead. I was 
one of those people who heard the call.
I’m very grateful that my career has allowed me to work with 
some of the most talented, patriotic and dedicated people and 
to promote key U.S. policy goals abroad, and now to foster even 
stronger cooperation with Greece and other allies through my 
role as Consul General.  

How do you see Greece’s role in the Eastern Mediterra-
nean, particularly given the return of great power com-
petition and rising tensions in the region?
As Secretary Pompeo and Ambassador Pyatt have both said 
many times, the United States views Greece as a pillar of sta-
bility and prosperity in the region. The Secretary’s recent visit 
to Greece underscores the importance of Greece to the United 
States and the very important role the US sees Greece playing 
in the Eastern Mediterranean. Greece is a critical partner with 
which the United States shares key strategic goals.  
Secretary Pompeo’s visit to Crete demonstrated how much our 

security cooperation has grown and underscored 
the importance we place on this cooperation to 
the region. The military relationship we have with 
Greece is one of the strongest in Europe, and our 
defense cooperation continues to expand and grow. 

Greece and the United States already have 
a longstanding close relationship. What are 
your thoughts on this, particularly in the 
context of the common values and interests 
moving forward?
Relations between the United States and Greece 
are at an all-time high and the outstanding coop-
eration on many issues—trade, defense, and peo-
ple-to-people ties—is largely attributable to the 
close partnership that we share in these areas. In 

Bringing with her over 13 years of 
experience, including assignments in 
Seoul, Baghdad, and Jerusalem, the U.S. 
Mission to the United Nations in New 
York City and the Israel and Palestinian 
Affairs Desk at the State Department in 
Washington DC, U.S. Consul General 
Elizabeth K. Lee took up her new 
appointment in Thessaloniki this August. 
Here, she talks to Business Partners 
about joining the Foreign Service, the 
strong ties between the US and Greece, 
and Thessaloniki’s promise and potential.

GREECE IS A 
CRITICAL PARTNER 
WITH WHICH THE 
UNITED STATES 
SHARES KEY 
STRATEGIC GOALS
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Thessaloniki and northern Greece, US in-
vestment interest continues to grow;  Pfizer’s 
digital research hub and Cisco’s digital trans-
formation and skills center, for example, are 
just some of the legacies of the US presence 
at the 2018 Thessaloniki International Fair 
that continue to strengthen the Greek econ-
omy and the ties between our two countries. 
I’d like to build on these successes to attract 
even more American investment to Thessa-
loniki and the north.  
Meanwhile, I also want to continue to deep-
en our cultural cooperation. The United 
States has countless cultural and education-
al programs throughout the country and 
our talented Embassy and Consulate pub-
lic affairs teams are always finding ways to 
strengthen our ties even further, building on 
our shared values and interests.  
 
Tell us a bit more about what’s happen-
ing in Thessaloniki right now and how 
the US Embassy and Consulate are 
contributing to this.
There is incredible momentum right now in 
Thessaloniki that I want to build on. There 
is enormous potential for Thessaloniki to 

become the technology hub of the Balkans, and I’ll continue 
working hard with the Embassy to bring more U.S. investment 
to the city.
But while the tech industry and the knowledge economy are the 
ways of the future, they are facing a shortage of qualified work-
ers. In the U.S., for instance, while tech job postings are rising 
rapidly, nearly a third of the most critical roles, such as tech 
talent, are left unfilled after five months. And on top of that, 
historically, in the United States, of the students that do pursue 
computer science and tech, less than a quarter are women. 
There is a similar situation here in Greece: Not only is the in-
dustry unable to fill jobs, it is also missing out on the incredible 
talent and creativity women coders and other women tech pro-
fessionals bring to the table. There’s a lot that we can do to fill 
this gap, and one way is to address this pipeline early on. That’s 
why I’m proud that the Embassy and U.S. Consulate are spon-
sors of Code Girls, a one-of-a-kind, innovative coding program 
for Greek girls ages 10-16. These are the girls who will be the 
top talent of tomorrow that American companies in Greece – 
and all over the world – will be competing to attract.  
I’d also like to highlight TechCamp Thessaloniki, an initiative to 
increase the participation of women in business in Greece and 
throughout the region. I had the opportunity to virtually con-
nect with 40 cutting-edge women entrepreneurs from Greece 
and the Balkans as they build their businesses, and I look for-
ward to meeting many of these extraordinary women in person 
at next year’s TechCamp at TIF2021.

You have been in Thessaloniki for about 
three months now. What’s your first impres-
sion of the city you’ll be calling home for the 
coming years.
Thessaloniki is both a beautiful and dynamic city. 
I’m awestruck by the layers of history that swirl to-
gether to form a mosaic of ancient and new: Greek, 
Roman, Byzantine, Ottoman, and present-day, all 
side-by-side. But it’s also a strikingly modern city 
with a student population of over 120,000. The 
well-educated student body and the knowledge 
and resources that top educational institutions 
including Aristotle University, the University of 
Macedonia, Anatolia College, and the American 
Farm School provide is one of the reasons I’m con-
fident that more and more American companies 
will be attracted to what the city has to offer.  
I would be remiss if I didn't mention the food 

here. I look forward to tasting more cuisine that’s unique to 
Thessaloniki. For instance, I want to try more Trigona Panora-
matos and discover some bougatsatzidika, or patisseries that 
specialize in bougatsa. I hope that three years is enough time 
to try all of them! 

THERE IS 
ENORMOUS 
POTENTIAL FOR 
THESSALONIKI 
TO BECOME THE 
TECHNOLOGY HUB 
OF THE BALKANS
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HEALTH MATTERS

I N N O VAT E 
TO BRING SOLUTIONS 

T O  PAT I E N T S

You were recently appointed General 
Manager Sanofi Genzyme and Country 
Lead Sanofi Greece and Cyprus. What 
are your first impressions about Greece? 
I landed in Athens end of June. On the per-
sonal side, I felt extremely warmly welcome in 
Greece not only by Sanofi’s team but also by 
the whole business community. I can definite-
ly testify that the Greek philoxenia is not a leg-
end. On the business side, I perceive in Greece 
a general willingness to remain positive and 
face challenges with resilience and creativity. 
In the healthcare sector, there are many pro-
posals that will lead to further innovations for 
the whole healthcare system and patients.

Talking about innovation, what can you 
tell us about Sanofi’s science? How is it 

reflected in the company’s strategy? 
Science today is generating many innovations and Sanofi is at 
the center of this evolution. With the motivation to focus our 
R&D expertise in areas with the highest unmet needs, Sanofi 
has recently announced a shift in our R&D strategy, allocating 
resources from R&D projects in cardiovascular and diabetes 
to specialty care and vaccines. More than 15,000 people across 
Sanofi engaged in our R&D are committed to bringing first-
in-class or best-in-class transformative therapies to patients in 
areas such as atopic dermatitis, oncology, rare disease, and vac-
cines. Currently, there are 91 projects in clinical development, 
70% of projects derived from in-house research.
Sanofi is also transforming its digital footprint, fully committed 
to innovating in digital thus accelerating the company’s trans-
formation. Digital technologies, advanced data analytics and AI 
are the key pillars within the R&D cycle, but also in clinical trials 
and regulatory reviews, improving productivity and enabling 
better disease understanding. As a major manufacturer and sup-
plier, Sanofi is implementing digital solutions in our factories. 
Finally, we innovate in our culture, the way we work within the 
company and with our stakeholders. Our people are the key to 
our transformation, as our company reinforces the value of em-
powerment and accountability of all of us working in Sanofi.

You said the company has a mission to bring transforma-
tive medicines to patients. What was Sanofi’s response 
to the fight against the Covid-19 pandemic? 
As the Covid-19 pandemic spread across the world, our primary 
focus was and will remain to ensure the manufacturing and sup-
ply of our medicines. All our sites remain operational, ensuring 
production and supply to avoid shortages of critical medicines.
Sanofi Pasteur, a global business unit of Sanofi, is putting 
world-leading scientific expertise in vaccines to develop two 
vaccine candidates to help prevent and control Covid-19. One 

Lionel Picard, General Manager Sanofi 
Genzyme and Country Lead Sanofi 
Greece and Cyprus, talks to Business 
Partners about how Sanofi transforms 
scientific innovation into solutions for 
patients and how he sees the future 
of the company and the healthcare 
environment in Greece.
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vaccine candidate currently in phase 1/2, 
in collaboration with the US BARDA, will 
utilize our licensed manufacturing platform 
used now to produce seasonal influenza vac-
cine, together with an adjuvant. We are part-
nering with GSK for their adjuvant technol-
ogy. Another vaccine candidate is developed 
in partnership with TranslateBio, utilizing a 
novel messenger RNA technology.

Looking ahead, where do you see as the 
key priorities of Sanofi and the pharma 
industry in Greece? 
Sanofi has been present in Greece for more 
than 40 years, and we are today in the top 
three of biopharmaceutical companies in 
Greece, serving more than one million pa-
tients every year. 
Our operations in Greece are articulated in 
three Global Business Units: general medi-
cines, specialty care, and consumer health-
care. Our vaccines portfolio is distributed 
by our local partner Vianex. Greece is part 
of a multi-country organization covering 14 
countries in South Europe. This has created 
further development opportunities for our 
employees in terms of involvement in re-
gional projects. Exposing our Greek talented 
team to the whole of Sanofi’s organization is 
of utmost importance for me. 
We are currently working with the health 
authorities to bring additional innovative 
solutions to Greek patients in areas such as 
atopic dermatitis, non-melanoma skin can-
cer, multiple-myeloma, and acquired throm-
botic thrombocytopenic purpura.
Our ambition in Greece is also to be at the 
forefront of the evolution of the biopharma-
ceutical sector. For instance, our teams are 
leveraging digital in the way we interact with 
healthcare professionals and patients. We 
also aspire to strengthen our patient-centric 
approach. A concrete example is the recent 
implementation of a patient support pro-
gram to facilitate patients’ access to their 
treatment. We are exploring real-world data 
monitoring programs to improve the under-
standing of the medical and pharmacoeco-
nomic impact of our treatments in the Greek 
healthcare system environment. 
Last but not least, Sanofi is significantly con-

tributing to Research and Development in Greece. We are cur-
rently running 42 clinical trials in 199 centers.

There are many discussions about the sustainability of 
the healthcare system in Greece. Which are the key chal-
lenges that innovative pharma companies are facing?
Some positive steps to the right direction for the reformation 
of the pharmaceutical market in terms of budget and access to 
innovative medicines took place recently, such as the abolition 
of 25% entry fee rebate for new medicines and the creation of a 
separate budget for vaccines. Unfortunately, the recently voted 
amendment on the prolongation of the clawback mechanism 
until 2024 is a new challenge for access to innovation. To ensure 
a stable and sustainable environment, any proposed measures 
should be grounded on two key points: first, the close monitor-
ing of the pharmaceutical expenditures and second, the increase 
of the public pharmaceutical budget, while at the same time, im-
plementing structural reforms. When we see what the evolution 
of science could bring, patient-focus must be a priority.
Today, the access to innovation in Greece is facing significant 
delays in the processes and lack of financial sustainability and 
predictability. Sanofi’s position is fully in line with the proposals 
made by SFEE and PIF, working closely to explore and implement 
strategic solutions that will address the existing challenges. It is 
now more than ever important to engage all stakeholders to the 

direction of shared responsibilities, that could be 
mutually agreed in a form of a Memorandum of 
Understanding. We will continue to support the re-
inforcement of the dialogue between the State & the 
Pharma industry, paving the direction for a sustain-
able pharmaceutical funding and healthcare system.
I am optimistic and convinced that Greece has many 
assets to leverage to further attract investments in 
the healthcare sector and more specifically in clini-
cal trials, real-world evidence data management and 
artificial intelligence. Sanofi remains committed to 
improve the health of Greek patients and partners 
with all stakeholders to ensure long-term sustain-
ability of the entire healthcare system. 

GREECE HAS MANY 
ASSETS TO LEVERAGE 
TO FURTHER ATTRACT 
INVESTMENTS IN THE 
HEALTHCARE SECTOR
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TAX TALK

TAX INCENTIVES AND  
STATE BENEFITS FOR NEW 
I N V E S T M E N T S

 T hrough their activities in var-
ious sectors, enterprises can 
create benefits for the wider 
economy, society or the envi-
ronment. The enterprises in 

question are incentivized and rewarded by 
the Greek government through super tax 
deductions, tax exemptions or state grants, 
thereby increasing the net income resulting 
from the following activities:

RESEARCH & DEVELOPMENT AND 
INNOVATION
Companies engaged in the fields of phar-
maceuticals and chemicals, information and 
communication technology, logistics, indus-
trial products, energy, etc. invest heavily in 
innovation and the creation of intellectual 
property through R&D in Greece.
The Income Tax Code (art. 22A) stipulates 
that scientific and technological research 

expenses are tax deductible at a rate of 200%, whereas depre-
ciation of fixed equipment is effected at the high rate of 40%. 
The expenses must be incurred within Greece, and in case of 
tax losses, these are carried forward for tax purposes for up to 
five years. The taxpayer has the option to assign the relevant 
audit to a certified auditor in order to speed up the process of 
certification of the expenditures by the General Secretariat for 
Research and Technology.
The same law includes a patent box provision (art. 71A) which 
exempts from taxation the profits arising from the sale of prod-
ucts or services which are protected by an internationally recog-
nized patent. The exemption applies for three consecutive years. 
The profits which are exempted from tax form a special reserve, 
which should be taxed upon its capitalization or distribution. 
For the subjection of a company to the above regime, approval 
by the Minister of Economy and Development is required.
Finally, pharmaceutical companies may offset (namely reduce) 
the amount of the clawback with expenditures related to R&D 
and investment plans for the development of products, services 
or production lines. The relevant audit is mandatorily carried 
out by a certified auditor and the audit report is submitted to 
the General Secretariat for Research and Technology.

NEW INVESTMENTS
These incentives concern mainly enterprises operating in the 
sectors of tourism, industry, processing, energy, and technol-
ogy which invest in new assets and/or in the creation of new 
jobs in Greece.
The Investment Incentives Law 4399/ 2016 provides for a range 
of state benefits to a variety of industries and businesses, de-
pending on the nature, size and code activity of the investment 
plan. The expenses may concern capital assets or operational 
costs (payroll). The benefits consist of tax exemptions, subsidies 
for financial leasing, payroll and other costs, ranging from 10% 

In an effort to attract investment, 
enhance the national economy and 
combat unemployment, the Greek 
state provides a range of tax and other 
incentives to enterprises. 
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agement. This plan aims to strengthen existing and new small- 
and medium-sized enterprises operating in the sector of recy-
cling, processing and reclamation of waste. The total state aid 
amounts to €40 million, of which 65% is allocated to existing 
and 35% to new enterprises. The subsidized budget of each in-
vestment plan ranges from €400,000 to €3 million.
The actual benefit for the enterprise ranges from 20% to 55% of 
the eligible expenses and depends on the size of the enterprise, 
the geographical region and the category of the expense.

AUDIOVISUAL PRODUCTIONS
Generous investment incentives are provided to film facilities, 
studio infrastructure and audiovisual production in Greece.
Specifically, Law 4487/2017 sets the investment incentives frame-
work for the production of audiovisual works in Greece, by pro-
viding a state grant (cash rebate) for an amount of up to 40% of 
the total eligible expenses of the production. The incentive con-
cerns the reimbursement of a monetary amount covering eligible 
expenses incurred in Greece for the purposes of production of 
audiovisual works in Greece, e.g. feature films, television series, 
documentaries, animation, as well as digital games.
Furthermore, tax relief in the form of super deduction of the 
relevant audiovisual production’s expenses is provided by the 
ITC. Specifically, 30% of eligible expenses incurred in Greece 
for each audiovisual work is deducted from the taxable income 
of a legal entity or person that is subject to taxation in Greece 
and invests in audiovisual works.

TAX INCENTIVE FOR NEW JOBS
A super deduction in the employer’s social security contribu-
tions is offered for creating new full-time job positions. These 
contributions are deducted from the gross income of entrepre-
neurs and companies, increased by 50% and up to the mini-
mum salary (currently amounting to €650) multiplied by 14 for 
each job. If following said deduction, losses arise, these are 
brought forward for up to five years. 

to 55% of the eligible expenses, depending 
on the size of the taxpayer and the geograph-
ical region of the investment. The state aid 
for the investment may reach €5 million.
Furthermore, Law 4608/ 2019 aims to at-
tract strategic high value investments in 
Greece, i.e. investments related to financial 
activities of globally tradeable products or 
services with strategic significance to the 
national or local economy. The law provides 
site/location incentives, tax incentives, fast-
track licensing, and incentives for research 
expenses. The tax benefits entail tax ex-
emptions, accelerated tax depreciations and 
subsidies, ranging from 5% to 100% of the 
eligible expenses based on the nature of the 
investment.

BUSINESS SERVICES CENTERS
Law 89/ 1967 sets the licensing framework 
for foreign companies’ branches/offices (as 
well as Greek companies) to operate as Busi-
ness Services Centers, providing specific 
services defined by law. The law offers inter 
alia a state grant for specific types of expens-
es (payroll, R&D, etc.), provided that said of-
fices/companies develop a new activity and 
create new job positions. The benefit ranges 
from 25% to 50% of the eligible expenses de-
pending on their nature.

INCENTIVES FOR THE PROTECTION OF 
THE ENVIRONMENT
Tax incentives are granted to enterprises in-
vesting in new fixed assets in order to save en-
ergy and water and protect the environment.
The Income Tax Code (art. 24.10a L. 4172/ 
2013) provides for a 100% increased tax 
depreciation of assets related to energy effi-
ciency or water conservation. Said increased 
depreciation may not exceed the rate of 10%. 
The realization of the relevant works is con-
firmed by a technical report signed by an 
engineer, environmental scientist, etc. From 
the issuance of the said report, the expenses 
are qualified as eligible for the increased de-
preciation. Losses that may arise due to the 
increased depreciation are normally carried 
forward for up to five years. 
Furthermore, an ESPA program is in place 
for the subsidy of investments in waste man-
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TAX & LEGAL

 I n recent years, Greece has been mak-
ing strategic efforts to update and 
streamline its tax regime in order 
to attract much needed investment. 
Among these, the recent revision of 

the Law 89 cost plus regime has brought to 
the table a shared-services regime offering 
that may prove particularly useful for mul-
tinational groups. 
Law 89 provides the first type of quasi tax 
ruling that Greece offers, set aside APAs, 

allowing the advance pricing of intra-
group services. It further allows full tax 
deductibility of expenses to the extent that 
revenues, which must originate from asso-
ciated companies, are set at a pre-agreed 
markup thereon (not inferior to 5%). In ef-
fect, the taxable basis is fixed and the risk 

of challenge by tax auditors is limited. 
Until 2019, eligible services spanned from 
accounting and consulting to marketing 
and advertising or R&D. Experience shows 
that in the 15 years of its existence as a cost 
plus regime, Law 89 has not been pivotal in 
attracting shared services centers into the 
country.
The amendments of 2019 are twofold. New 
activities have been added, and grants have 
been offered. 

New activities include software develop-
ment, IT support, data management and 
storage, HR management and training, sup-
ply chain management, and computer-based 
call centers. Greece-based talent in IT ser-
vices is a non-negligible asset for the deploy-
ment of relevant investment. 

Straightforward cash subsidies are also 
available for new types of activities and ad-
ditional job positions; a measure to boost 
the creation of new jobs, well reasoned. 
Amendments have clarified that no effec-
tive management is created out of the eligi-
ble activities in Greece (a rather redundant 
addition, some may think, but nice to have). 
Set aside the abnormal conditions of the 
pandemic, incentives alone and a refreshed 
special tax regime, such as cost plus, cannot 
themselves attract investment. The overall 
tax environment and government processes 
must also reflect tax certainty and, in effect, 
a more business welcoming climate. 
Recent examples include the alignment of 
the Income Tax Code with EU and inter-
national law, the modernization of Greek 
Accounting Standards with the parallel 
adoption of the IFRS, as well as legislation 

ensuring that no tax or penal-
ties will be due in case a tax-
payer has been acting on the 
basis of administrative guide-
lines—last but not least, the 
Supreme Court’s series of de-
cisions reinstating correct in-
terpretations of the law, such 
as the highly praised decision 
that ruled for the abolition of 
the five-year statute of limita-
tions’ legislative extensions. 
Had it not been for all the 
above, the Law 89 cost-plus re-

gime would be a nice theoretical option, as 
it has been for many over the years. It is a 
great challenge to make something of it now 
that the perimeter of eligible activities has 
become much more meaningful; as ironic as 
it may sound in these times, the momentum 
looks great. 

The challenges of fostering development in the modern world 
amidst the Covid-19 crisis are significant. Tax certainty has 
always played a critical role in attracting investment but it now 
appears indispensable. 

The Cost Plus Regime
A REVIVED OPPORTUNITY TOWARD TAX CERTAINTY THAT MATTERS 
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BIZBUZZ

DID 
YOU 

KNOW
The United  

Nations
... 

Headquartered in NYC, 
the United Nations is an 

intergovernmental organization 
that aims to maintain 

international peace and security, 
develop friendly relations and 

cooperation among nations

... 
The UN Charter was adopted in 

June 1945 and entered into force 
on October 24 that year

... 
October 24 has been celebrated 

as United Nations Day since 
1948

... 
At its founding, the UN had 
51 member states; today, its 

membership is 193, representing 
almost all of the world’s 

sovereign states

... 
The UN has six principal organs: 

the General Assembly, the 
Security Council, the Economic 
and Social Council (ECOSOC), 
the Trusteeship Council, the 

International Court of Justice, 
and the UN Secretariat

... 
It also includes numerous 

specialized agencies,  
such as the World Bank Group, 
the World Health Organization, 

the World Food Program, 
UNESCO, and UNICEF

Greece and Microsoft Announce 
Billion Euro Investment Deal

Following months of consultations, 
Greece and Microsoft announced an 
investment deal that will see the tech 
giant invest up to a billion euros as 
part of its “GR for GRowth” initiative, 
a significant technology commitment 
to support the people, government, 
and businesses of all sizes in Greece 
with technology and resources to 
create new opportunities for growth. 
As part of the plan, Microsoft intends 

to build three new datacenters in Attica that will establish a Microsoft Cloud region 
in the country, adding Greece to the world’s largest cloud infrastructure footprint and 
delivering access to low-latency, enterprise-grade cloud services. To support citizens 
in both professional and personal ambitions, Microsoft also announced its plan to skill 
approximately 100,000 people in Greece in digital technologies by 2025.
Microsoft President Brad Smith made the announcement at the New Acropolis Muse-
um alongside Kyriakos Mitsotakis, Greece Prime Minister, and Theodosis Michalopou-
los, General Manager of Microsoft Greece, Cyprus and Malta. 
The American-Hellenic Chamber of Commerce welcomed the announcement, with 
Chamber President Nikolaos Bakatselos noting that “It is the largest investment in 
Greece the last 28 years and is expected to create significant added value through the 
many new jobs that will be created and set the conditions for the brain regain. At the 
same time, in conjunction with other initiatives in the field of technology, it underlines 
in the most emphatic way the path of digital transformation that Greece is pursuing.”

Happy 75th Birthday, United nations! 
October 2020 marked the 75th anniver-
sary of the United Nations and its found-
ing Charter. This anniversary comes in 
a time of great disruption for the world, 
compounded by an unprecedented global 

health crisis due to the Covid-19 pandemic, with severe economic and social impacts. 
But it is also a reminder that times of struggle can become an opportunity for positive 
change and transformation. 
Established in 1945, in the wake of the devastating World War II, with pledges to save 
future generations from the atrocities of war and reiterate faith in fundamental human 
rights, the organization has played a vital role on the world stage, bringing countries 
together in addressing problems that transcend national boundaries and which no 
country can solve on their own. 
To commemorate this anniversary, the UN launched the UN75 initiative in January 
2020, to engage people from all walks of life in on- and offline dialogues, surveys and 
opinion polls on the role of global cooperation in building the future we want, in order 
to find out how enhanced international cooperation can realize a better world by 2045, 
when the UN will celebrate its 100th birthday.
For more information, visit UN75 – Shaping Our Future Together at www.un.org/UN75
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Cretan Mountains Named 
UNESCO Biosphere Reserves
UNESCO’s Man and the Biosphere (MAB) program has added 25 new sites, one of 
them transboundary, in 18 countries, to the World Network of Biosphere Reserves, 
which now numbers 714 biosphere reserves in 129 countries around the globe. Among 
these new additions—which include sites as far and wide as Andorra, Cabo Verde, 
Mongolia, and Peru—is Greece’s Asterousia Mountain Range Biosphere Reserve.
Uninterrupted human presence since the Neolithic Age has left Asterousia—which is 
located in the southern part of Crete and is the southernmost mountainous area of 
Europe—with a rich archaeological heritage of scattered human settlements set in a 
mountainous landscape of natural and semi-natural habitats, as well as natural areas of 
high ecological value hosting more than 55% of the island’s animal and plant species. 
The Asterousia Mountain Range Biosphere Reserve is the third MAB site in Greece, 
following the Gorge of Samaria and Mount Olympus.
UNESCO biosphere reserves seek to reconcile human activity with the conservation 
and sustainable use of biodiversity. They are a central element of UNESCO’s research 
and awareness-raising work to foster innovative sustainable development practices and 
combat the loss of biodiversity supporting communities and member states’ under-
standing, valuing and safeguard the living environment.

GREAT TASTE  
AWARDS 2020 
Greek products once again shone at the 
2020 Great Taste Awards that honored 
the stars of the food and drink world. 
With a record breaking 12,777 products 
from 106 different countries around the 
world submitted for consideration, a 
panel of 144 judges spent over 14 weeks 
between March and August 2020, tast-
ing their way through some of the world’s 
tastiest products to determine the win-
ners of 1-, 2- and 3-star awards. 
A total of 5314 products were awarded 
star distinctions—with 338 of them origi-
nating from Greece. Of these, 236 prod-
ucts were awarded one star for being 
“simply delicious,” 92 were awarded two 
stars for being “outstanding,” and 10 were 
awarded three stars for being “exquisite.” 
These three-star products are:
Bee Naturalles Organic Wild Honey, 
Bees Melody Thyme and Herbs Honey, 
Dante Deo Thyme Honey, Epiros Origi-
nal PDO Feta, Eulogia of Sparta Arbutus 
Honey, Eulogia of Sparta Thyme Blos-
som Honey, Kayak Grand Cru Chocolate 
Ice Cream Meleagros Thyme Honey, 
Melira Hellenic Pistachios, and Melira 
Pine Honey with Chios Mastic.
Aspropyrgos-based Melira, a third-gener-
ation business first established in 1935, 
was also awarded the Ambient Product 
of the Year trophy for its Pine Honey 
with Chios Mastic in the competition’s 
final round, which awards the highest 
scoring three-star winners with one of 16 
highly-coveted Golden Fork trophies, the 
food equivalent of an Oscar.

THI’s Venture Impact Awards
The Hellenic Initiative has launched a new program to provide help 
and support to Greek startups amidst the ongoing global pandemic 
and financial turmoil. The Venture Impact Awards (VIA) aim to sup-
port Greece’s brightest and most talented teams, helping them create 
ventures that are scalable, sustainable and able to demonstrate not 
just a quick return on the investment but also a broader impact on 

society at large. Submitted proposals that meet the eligibility criteria will be reviewed by a 
panel of judges to be considered for a prize of $25,000-$150,000 per winner. 
VIA was founded with the initial support of The Helidoni Foundation, founded by 
Dimitris and Sarah Georgakopoulos in 2019 and the Estate of Charles Condes. The 
VIA runs under the broader umbrella of programs that The Hellenic Initiative adminis-
ters and supports in the economic development sector. 
For more information, visit ventureimpactaward.com

NOVEMBER-DECEMBER 2020 | BUSINESS PARTNERS | 47



 J ust like the rest of the world, the 
United States has changed over 
the last years through challenges 
that included economic crises, 
rising middle class poverty, the 

global escalation of populism and neo-au-
thoritarianism along with the criticism of 
established institutions and norms, and the 
reshuffling of geopolitical power balances. 
Of the ongoing economic and political chal-
lenges, national and global alike, that the 
United States has had to navigate in recent 
years, nothing has been more threatening 

for the U.S. that we—from the 
outside—know and aspire to 
than the intensifying division 
and polarization between her people.
In a world of constantly developing new 
threats and opportunities, the world needs 
a United States of creativity, of multicul-
tural academic excellence, of innovative 
thinking, of vibrant entrepreneurship, of 
pioneering technological advancements, 
and with the international gravitas to in-
spire and promote what we appreciate as 
western values and liberal order.

However, for all of us at the American-Hel-
lenic Chamber of Commerce, the outcome of 
any election or any difficulties in the United 
States or in Greece does not alter what we do 
and have done every day for the past 88 years.
Our tireless efforts to continuously renew 
and strengthen the business, economic and 
people-to-people bonds between our two 

countries, while jointly capital-
izing on any regional emerging 
opportunity, demand that we 
look beyond politics regardless 
of their impact. 
This profound conviction re-
flects far more than a non-par-
tisan mandate; it reflects what 
lies in the heart of all entrepre-
neurs, professionals, dreamers, 
and doers: our resolve to blend 
talents, insight, experiences, 
expertise, and hard work to 
synthesize new solutions, ex-
plore new areas for growth, 
and forge alliances with any 

and all stakeholders so as to collectively 
build the prosperity we all seek.
If there is one thing that we learned from the 
unprecedented events of 2020, it is that our 
world can only navigate through shattering 
challenges and adapt to a highly disruptive 
“new normal” by working together—one 
thing that for all of us at the American Hel-
lenic Chamber of Commerce is simply… 
business as usual. 

VIEWPOINT

Become a Member
To become a member of the American-Hellenic Chamber of Commerce, one of 
Greece’s most preeminent and proactive business organizations, apply on the Chamber 
website at www.amcham.gr, send an e-mail to info@amcham.gr, call the Chamber at 
210-699-3559, or fax the Chamber at 210-698-5687-7 and request an application form.

THE AMERICAN-HELLENIC CHAMBER OF COMMERCE

Advertise in Business Partners today 
and begin a new, prosperous business 
partnership

For more information, contact:
Alexandra Loli, Publisher, a.loli@amcham.gr

Business as Usual
Every four years the race for the White House dominates the 
attention of people around the world, but this year’s elections 
have been of the most critical of our times.
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It takes more than just ergonomic furniture and a �tness center to achieve
Wellbeing at work. It’s about creating a culture of wellbeing 

where people can Move, Think and Feel Better.
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Steelcase and Microsoft have joined forces to explore the future of work, 
developing a range of technology-enabled spaces designed 

to help organizations foster creative thinking and better collaboration. 

These spaces seamlessly integrate the best of Microsoft Surface 
devices with Steelcase architecture and furniture.
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Integrated Office Solution Providers

ΕΚΑ HELLAS | ERGONOMIC FURNITURE SOLUTIONS | EXCLUSIVE DEALER OF STEELCASE IN GREECE AND CYPRUS  
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GR FOR GROWTH
THEODOSIS MICHALOPOULOS

GENERAL MANAGER, MICROSOFT GREECE, CYPRUS AND MALTA

Azure.
Invent with 
purpose.

Turn every move 
into opportunity


